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start enrolling campers 
tor 1956 through 


The New York Times 
Annual Education 





Directory 


Tuesday, January 3, 1956 


Since 1949, The New York Times Education 
Directory has steadily increased in importance 


as a source of camp enrollments 


Last January, 198% camps made it an advertising 
‘““must’’ (and 67% were repeat advertisers). 
This was the greatest number of camps ever to 


be represented in the director) 


An advertising punch with a long follow-through 

The January 3% issue will go to more than 500,000 
readers in 6,000 communities from coast to coast. 
After publication, all advertisements will be re- 


printed as the 1956 Annual Education Directory 


Che New ork Cimes 





for distribution to parents throughout the year. 


Do readers ask for it? Over 3,200 individual 
requests were received for the 1955 directory 
a record total and a reflection of the constantly 


increasing demand. 


Low weekday education rate 

For advertisers with modest budgets, it is an 
excellent opportunity to get the attention of a 
valuable audience at low cost; for regular ad- 
vertisers, the logical start for the year’s schedule 
For further details, copy assistance and spac 


reservation, call or write 


School and Camp Department e Times Square, New York 36, N. y 


LAckawanna 4-1000 
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Laughing Loon’ 
DIVING BOARDS 


and 


Water Sports Equipment 


Illustrated above is one of the 
action-tested “Laughing Loon” div- 
ing boards designed especially for 
outdoor use. Meets standard speci- 
fications, is moderately priced and 


built to stand the hardest usage. 


Other “Laughing Loon” tested and 
water sports equip 
ment includes “Build It Yourself” 
demountable steel piers, pool and 
float ladders, floats, etc. 


Write for FREE 
Water Sports Catalog 


HUSSEY MFG. CO., INC. 
559 R.R. Ave., North Berwick, Me. 


guaranteed 


of Roll-Out Gym Seats, Portable 
Steel Bleachers and Grand. 


Also mfrs 
and Permanent 
stands 
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for every type of 


CAMP INSURANCE 


We write all forms of Camp 


Insurance, including 


MEDICAL REIMBURSEMENT . 
for accidents and illness 


TUITION REFUND COVERAGES 


on individual or mass withdrawals 
COMPREHENSIVE LIABILITY 
FIRE PROPERTY DAMAGE 


EXTENDED COVERAGE 
FIRE USE AND OCCUPANCY 


AUTO AND TRUCK LIABILITY 

AUTO AND TRUCK DIRECT DAMAGE 
WORKMEN'S COMPENSATION 
SPECIAL CAMP FLOATER 

THEFT INSURANCE 





Special msurance plans ae veloped 10 


meet your particular requirements 


or phone for complete information 
no obligation! 
Dept A 
HIGHAM, NEILSON 


WHITRIDGE & REID, INC. 
344 North Broad $t., Philadelphia 2, Pa 





Boston - Nashville - Chicago - Los Angeles 
j Cadi ar f he \ ai 
{ amp “a? ad ‘ fj ; free Pair c 











letters 
from 
readers... 


Can We Compete 
and Remain Honest? 

In our 34 years of camping we 
have enjoyed the comradeship and 
kindly help of many camp directors. 
We have also had extensive oppor- 
tunities to their 
apparent and 
practices. 

Summer camp operation is com- 
petitive, whether we are in the so- 
called private profit type of camp- 
ing or in the organizational non- 
profit type. We all try to get the 
campers in Our area and very few, 
if any, risk exposing our prospect 
lists to any other camp or type ol 
camp. Can we continue to do this 
and remain truthful, honest, fair, 
and kind to our competitors? 

Complete integrity is vital, at 
least in any enterprise which has 
to do with the children of othe: 
people, if we are to keep the re- 
spect and confidence of our chil- 
dren and their parents and if we 
are to provide the kind of influence 
which is of such primary impor- 
tance setting of a positive and 
above-board example of complete 
integrity. Our campers and thew 
parents, and so the public, soon 
come to know whether we 
completely truthful, fair, and hon- 
est in our promotion plans, our 
programs, and our 
tions. Children come to copy and 
accept what they consider standards 
approved by adults 

| am concerned about this matter 


some of 
policies, 


observe 
principles, 


are 


business rela- 


since it 1s Obvious that we are faced 
everywhere with what I call “mas 
ginal honesty, marginal truthfulness, 
marginal integrity.” That is, we al 
most tell the truth, we almost play 
fair; which that we at the 
same time are almost telling false- 
hoods, almost being unfair 

In the camping enterprise the 
best illustration of “marginal truth- 
fulness” is the practice of going to 
a city or town and claiming public- 


means 


ly that we plan to take only five 
or 10 campers from that area, that 
we already have half that number 
and that prospects had better hurry 
if they hope to be 
directors boast of this plan and 
claim that parents fall 
other signing up and that by its 
use they fill up earlier than other 
camps. I am willing to venture the 
opinion that not a single camp di- 
rector who makes claim 
keeps his word and that he knows 
at the time ihat he will take from 
that all he can get up to the 
limit enrollment and fre 
quently beyond that. 

Another illustration is the claim 
of early completing of the enroll- 
ment. | know of one director who 
claimed that the enrollment 
complete in January then beat the 
from Virginia to Miami 
until late in June. Unexpected can 
cellations do not make such a prac- 


nerrantar OA; : 
dECEPe uw. OOTTIC 


over each 


such a 


area 
of his 


Was 


bushes 


tice necessary, for a camp that fills 
up in January or before will have 
some kind ‘of waiting-list. The wait- 
ing-list claim is another illustration 
of “marginal truthfulness.” No wait- 
ing-list is worth much after a few 
weeks, for prospects are not going 
to wait for us. They will canvass 
our competitors and find a place 

lo be not have 
to tell all, just as we do not need 
failures, mistakes, 
that, but 

must be the truth, our 
must be kept, and our 
claims must be valid. 

One trouble with people of ideals 
is that frequently they are not cour- 
ageous enough to be completely 
true to their ideals. We all glorify 
prayer, faith, and repentance, and 
then go our careless and merry way 
neglecting and ignoring their use. 
We teach our campers sportsman- 


truthful we do 


to advertise our 
and lack of 
we do tell 


this o1 what 


promises 


ship, loyalty, unselfish service, and 
sincerity. We claim that sportsman 
ship means that if there is any ad 
vantage we offer it to 


Oul Oppon 


ents. Do we apply this principle 
consistently in promotion, in 
our business relationships, and in 


Our associattons with our competi- 


Ou! 


tors? 


A. P. Kephart 
Blowine Ror K. N. ¢ 


We will be glad to print addi- 


tional from directors on 


this fopic. kd 


Opinions 
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Mountain View Hotel, Gatlinburg, Tennessee 


coffee 


In many a famed hostelry, where guests expect the best as a matter 


of course, Sherman Blend exquisite coffee is served as a matter of 
sound economics. It embodies all we have learned in nearly three- 
fourths of a century in roasting and blending coffee to please the 
public taste. Yet so litthe more does it cost per cup, with a full forty 
cups to every pound, that it is a genuine economy to serve it and in- 
sure utmost guest pleasure. 


N4t(0 CHICAGO. 10658 








gvinne! to those suitable for proles- 


Books for Better Camping oy ae 











A Department Conducted by Prof. Charles Weckwerth, sociated with children as a teacher 

Director of Recreation and Camping, of the arts and crafts. She is a tal- 

springfield (Mass.) College ented designer and artist, and 

has conducted training workshops 

Exploring Papier Mache’ In a light-hearted, adventurous’ for students and leaders in the 

AUTHOR: Victoria Bedford Betts spirit, this book presents ideas and teaching and group work profes 
PUBLISHER: Davis Press, Inc., Wor methods for making useful and var- — sjons. 

cester, Mass, 1955. $6.00 ied objects from papier mache. It She is also aware of a parent’s 

ReVIEWER: Shirley Silbert, Instruc emphasizes thorough techniques’ peed to understand basic arts and 

tor at Craft Students League of combined with a wide scope for ex- crafts skills for use in the home. 

the YWCA and City College of — ploration. All material 1s graded, Therefore. numerous individual and 

New York from the simplest forms for the be group activities are presented that 


are applicable for home, camp, 
school, recreation center and other 
areas were originality and _ three- 


00d reasons wh dimensional design add interest. 
9 y Such specific ideas are covered 
. as holiday decorations, party fav- 
(| iT t ors, wall displays, figure and ani- 
camp a ve isers Le mal construction, games, toys and 
masks. Details are described and 

* Ss illustrated 

oreat results if [he book has eye appeal with 
large, easy-to-read print; delightful 
et © L. 3 DA ¥ resources” that you will certainly 
want to explore! 


line drawings; and helpful photo- 
graphs. You will find it stimulating 
from cover to cover. The last chap- 
= 
Ma ati rye Planning the Church Camp 
2 | aS @& & | for Juniors 

| PUBLISHER: National Council of 
es For example, Mrs. Dorothy ©. Shaw of Indian Beach Camp, North- Churches; distributed through 
port, Mich., writes: “In 1955 we advertised in 5 issues of HOLIDAY | ACA, Bradford Woods, Mar 


Magazine and, as a direct result, enrolled 14 girls! We are very AY: , 
) A S45 ()f 
pleased and will continue to advertise in HOLIDAY next year! unsville, Ind. 1955. 91.00 
REVIEWER: Charlotte F. Andress. 





ter includes excellent “sources and 





y > anew —T — ») | 
Why such great results’ Federation of Protestant Wel 
1. Holiday's more than 850,000 families can afford camps! Their | fare Agencies, Inc 
yearly income is far above the national average! | [his book, doubtless, will fill an 


important need for churches who 


2. Surveys show an estimated 5 million read each issue! 
include camping as a part of the 
B. Average age per subscriber family is 36 years. They're active | year-round program of Christian 
people with camp-age children! education 


Juniors are here defined as chil- 
dren who have completed the 
fourth, fifth and sixth grades in 


4. Holiday is a family magazine — read in the home by children : 
and adults alike! | 


8S. Holiday plays a big part in family vacation planning! | public schools. It is the intention 
GS. Satisfied camp advertisers repeat year after year because of | of this manual to provide the essen- 
low-cost, high-quality inquiries and enrollments from their tials for the operation of a camp 
Holiday advertising for groups up to 60 children for a 


to 14 day period. 

Material on administration, pro- 
gram and health and safety ts in 
cluded. The fine first chapter on 
“Why the church camp for jun. 


iors?” encourages churches to in 


A CURTIS MAGAZINE 


For information 


or to reserve space write: 


Miss Zelia C. Zigler 

School and Camp Advertising 
HOLIDAY Magazine 
Independence Square 
Philadelphia 5, Pa. 


clude camping in their religious ed 
ucation activities 
kor the church leader Starting 
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out to plan a camping program, this 


volume will be of inestimable val- 
ue. [he recommendations that are 
made are sound 


The Encyclopedia of Child 
Care and Guidance 


EpirorR: Sidonie Matser Gruenberg 
PUBLISHER: Doubleday & Co., 
Garden City, N. Y. $7.50 


REVIEWER: Hedy Craven, Meadow 
lark Camp, Montery, Mass 
“The Encyclopedia of Child Care 

and Guidance” covers the entire 

range of child development from 
pregnancy adulthood. If any 
book should be in a camp library 
this is certainly the one. The sub- 
title: “For All Who Share Their 

Lives With Children” is perhaps 

the more appropriate title, at least 

to this reviewer. 
Mrs. Gruenberg has done a mas- 

[he purpose of the book 


to 


terful job 
is to help individuals gain a broader 
of what into 
Parents, educators, 
camp directors, all 
live children, 


understanding 
up.” 


RPOCS 
“gTOWwINeG 
leaders. 
who work and 
are daily confronted with mnnumer- 
ther 


group 
with 
able questions regarding 
( harges 

[his book presents a guide that 
is helpful toward finding answers 
to specific questions; concernin2 
the physical, mental, emotional, so- 
cial and cultural growth and de- 
velopment of children. It does not 
give the solution to a question or a 
but an 
standing that growth means change 


about chil 


problem, leads to under 
and the more we know 
dren the more helpful we can be in 
furthering their development 

In a camp situation where one 
deals with children 24 hours a day, 
It will help 


a better insight 


this book 1s invaluable 
any counselor gain 
into the behavior of the children he 
works with 


lopics such as: gene 


OSITY. individual differences. obedi- 
ence. self-confidence etc.. are dis- 
cussed clearly and in easy-to-un- 


derstand language. The cross refer- 
ences at the end 


show clearly the complex relation 


of each LOpic 
ships that exist in all child-growth 
patterns 

[he second part of this book has 
spec ial articles dealing with the bas 
ic aspects of Child Development 
[hey give the reader a considerable 


insight into child rearing and what 
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it involves. There are articles by 
Margaret Mead, Benjamin Spock, 
Anna M. Wolf and othe 
known authors who have helped us 
through their research and exper! 


well 


ence. 
At no time is this book dog 
matic—it 1s fluid in its concept of 


growth and warm and friendly in 
its tone. It goes a long way help 
ing us understand what ghes into 
the building of a healthy environ- 
ment for our children 


Outdoor Guide 

AUTHOR: Luis M. Henderson 

PUBLISHER: The Stackpole Co., 
Telegraph Building, Harrisburg, 
Pa. 1950, $5.00. 

REVIEWER: Barbara Ellen Joy, 
Camp Consultant, Wausau, Wis. 
The author is a man of unusual 

talents. He is primarily an artist of 

distinction in the world of animals 
and birds, yet a facile and interest- 
ing writer, an expert camper from 
boyhood, and a great lover of the 

[he illustrations through 

out the book of camping scenes, 

animals, tracks and informational 
drawings superb, and them 
selves worth the price of the book 


outdoors 


are 





We have neve! 
such a thorough discussion of foot 
foul 
outdoor 


seen anyw here 


wear, aluminum cookery, se 
lection of 
proofing clothing and canvas, use 
and care of the axe, setting up a 
camp. Marjorie Camp reports that 
the chapter “The 


also excellent 


foods. watel 


on (‘anoe’' 1s 


[he suggestions on reducing haz 


ards and excess effort on such 
chores as portaging, packing, hik 
ing, and camp-making are com 
pletely practical, since Mr. Hendet 
son writes as a result of first hand 
knowledge and pragmatic tests of 


popular theories, some of which he 
explodes. 

[he book is 
for the inexperienced person, and is 
designed to make outdoor living as 
painless as possible and to make 


written essentially, 


the camper aware of the countless 
things of interest along the trail 
[his fine book will help open our 
tO interests in woods 


eyes yreatel 


lore, animal traits and primitive na 
While it is 
ol 


a source of reading pleasure, 


ture generally 
ly a handbook 
also 


primar 
mstruction, it 1s 


replete with factual material on all 
natural phenomena 


your waterfront! 


“tk “STANDARD 


the Worlds SAFEST PIER 


SAFE non-skid deck Cooler than wood 
shigned for wreguier leke or river bettorns 
edges end many other safety feetures 


Rolled 


Rust resietent 


OURABLE All steel 
steady end strong 


VERSATILE Sections! construction te meet your 
individual oe ee ee ee 
wr a a a Ae uk, ee A a 


Sturdy 


Easily 


conventions! old leshioned piers 


BEAUTIFUL en a. ln oe la 
will give you thet extra edded tewch of beauty 

ak, a, ed a 

a we will gladly send re« 
emmendetions prices and litereture 

n@ abligetion of course! 


‘ Lu bfee/ Ao Ae ll ae 


2836 South 16th Street 
Milwaukee 15, Wisconsin 





9-11 Bennet? Road 


Englewood, New Jersey 


~J 










CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 











Popular size paper cup $5.53 per 
thousand (slightly more 7 western 


Treat states.) At our cost to you! 
® Assured Acceptance Onange Choy 


@ Kconomical Purchasing 


@ Guaranteed Quality Gnape 


e Simplified Preparation LeMmore— _Yinte 
q OnLy $29.95 del. Just mix 1 plus 5 plain water! 














CANADA DRY GINGER ALE, INC. 


100 Park Avenue, New York City 
Phone: LExington 22-4300 





*No additional 
sugar required, 
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ake Stock W~ 


By Hugh D. Allen 
Director 
George Williams College Camp 
Williams Bay, Wis. 


[I WAS ONLY a comparatively 
| short time ago that industry be- 
came fully aware of the human 
factors in management, and the im- 
portance that sound principles of 
human relations play in successful 
operations and in the happiness of 
workers. Today industry is bom- 
barded from all sides by the find- 
ings of group dynamicists and 
management consultants, pointing 
toward the improvement of relation- 
ships as the key to many if not 
most problems. New understandings 
in mental health have come to bear 
very strongly, too, on the role of 
management, 

People who have been engaged in 
the improvement of human relations 
through education, religion and soc- 
ial welfare have seen, in this new 
look, the streamlining of techniques 
used by them for years. They can 
and should learn much from the 
new developments. Indeed, there 
are many indications that camp di- 
rectors, whose orientation generally 
falls into the education, religion and 
social welfare fields, need to take 
stock regularly to check the status 
of their mental health and their 
group-work techniques. 

In an effort to assist in such a 
stock-taking, I have prepared a list 
of questions which all of us en- 
gaged in the operation of camps 
might ask ourselves. After you have 
heard these questions, your reaction 
probably will fall into one of these 
categories: 

“I’ve been working too 
think I'll take a rest.” 

“That sure applies to some camp 
directors I know.” 

“If I did half of what these ques- 
tions suggest there wouldn’t be any 
time left to run my camp.” 


hard: 
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how to focus your outlook 


for more effective leadership 


In any event, perhaps the ques- 
tions will help us understand our- 
selves a little better—and that is 
the first step toward understanding 
others—our staff and our children. 
Let’s try them and see. 


First, there’s your job 


Do you run it, or does it run 
you? 

Had a vacation since last sum- 
mer? If not, it’s probably too late, 
but it’s no longer smart to say “l 
haven't had a vacation in years.” 

Can you accept failure? 

Can you accept success? (Some- 
times more difficult. ) 

Can you check the burning of 
physical and emotional energies be- 
fore you blow up—or fold up? (We 
need safety tires for fast driving on 
the job.) 

Can you delegate responsibility? 
Can you let go? 

Would camp go to pot if you 
were away for three days? 

Are your anxieties under con- 
trol? (Is it your problem? Can you 
help by worrying now?) 

Do you love your job? (Perhaps 
it’s better to like it very much, and 
save your love for the family. ) 


Next, there’s your ego 

Can you accept criticism? Ask 
for it—get it—and like it? (Proba- 
bly not, but it’s a good test of our 
personal security. ) 

Can you divert praise and undue 
adulation from yourself to the pro- 
per staff member? 

Can you avoid competition with 
your staff? 

Can you admit mistakes openly? 

Can you sublimate personal inter- 
ests for the good of others? 


Can you postpone satisfactions? 


Then, there's the staff 


Do you like them as individuals 
in spite of short comings? 

Do you give sincere praise in 
public and criticism in private? 

Do you throw knives? Do you 
discourage their use? (If criticism 
is Open and friendly, the stab in the 
back minor 
sport. ) 

Do you know the chief interests 
and aims of staff person? 
(They are more likely to know 
their campers if you know them.) 

Are you thoughtful? (Personal 
attention to little things pays—one 
person has referred to them as “tre 
mendous trifles.”’ ) 

Do you sniff? (W. M. McFeeley 
says “The key to the problem of 
judging others may be summarized 
in a few words—-Seek sympathetic 
understanding, don’t sniff.’’) 

Are you a_ time-off hoarder? 
(You won't miss the time, and the 
staff needs it.) 

Do you believe in co-education? 
(Provision for social life of stafl 
pays real dividends. ) 

Are you an oracle? (Sometimes 
wiser counsel may be given by 
other members of the staff. Try 
them. ) 

Are you a Sherlock Holmes? 
(Did you ever read a mystery story 
by A. Conan Doyle in which Sher 
lock was anything other than a de- 
Once cast in. the 


becomes at best a 


each 


tective? role, 


you're stuck. ) 

Are you fair? 

Can you permit experimentation 
even though you have seen similat 
tries fail? (This is a rare quality, 
and to do it without an “I told you 


9 





so” if it fails takes the greatest 
skill. ) 


Finally—there’s your 
personal growth 

Are your sights still high? Stull 
get visions occasionally? 

Can you keep quiet where you 
used to bark out? 

Do problems that used to upset 
you now elicit a more calm re- 
sponse? 

Do you take “Refresher Cour- 
ses?” (We need to refresh ourselves 
through writing, appraising efforts 
with colleagues, conferences, etc.) 

Do you seek good advice? (Com- 
plete self counsel is not a sign of 
growth. We need the counsel of 
others sometimes specialists, 
sometimes colleagues who may 
‘give a fresh slant. ) 

Do you experiment with new 
ideas? (Can it be said of you “He 
has had 20 years’ experience,” or 
are they really saying “He’s had 
the same experience 20 times?” ) 

Do you see service to others as 
the most important calling in life? 

In conclusion, I should like to 
share with you a formula for main- 
taining emotional balance in an un- 
balanced world, as suggested by 
Professor Arthur H. Steinhaus of 
George Williams College: 

|. Have A PHILOSOPHY—a dy- 
namic, working, changing, evolving, 
philosophy that has God as its core, 
and that. holds human personalities 
sacred. 

2. Have A Cause—Perhaps we 
are fortunate enough to have it or- 
iented in our work—something to 
strive for—that helps and improves 
mankind—that we may lose our- 
selves in—and in turn find fulfill- 
ment 

3, Have AN EscApre-——Prefera- 
bly constructive—but a means ol 
leaving monotony behind and find- 
ing release im invigorating, new ex- 
perience. 

4. Have A’ FRIEND—A _ close 
personal frend with whom all can 
be shared——someone with whom to 
“swap insecurities’ —someone who 
knows us better than we know our- 
selves 

fo this | might add with little 
fear of serious contradiction: HAV! 
A CAMP! 


Abstracted trom a talk before the 
Wisconsin Section, ACA. 
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“Our Gates are Open to All” 


... an endorsement of 
interracial camping 


By W. J. McCullough 


UR EXPERIENCE in 

operating an interracial 
camp may help some of those 
directors who may wonder 
what such a set-up involves. 
In the first place, we believe 
in what we are doing. Our 
two-fold slogan is in our 
hearts as well as at the head 
of our stationery: “One World 
of Friendship and Understand- 
ing.” We emphasize equally, 
“One God, Father of All 
Races and Colors.” For nine 
years, we have operated a 
children’s camp on the foun- 
dation of that principle. For 
nine years, we have accepted 
children on the basis of their 
own intrinsic worth without a 
single thought of division be- 
cause of race or religion. 

We emphasize in all our 
program, in the choice of our 
staff, as well as in our Friday 
and Sunday services of wor- 
ship our faith in God, His 
love for His children, the 
beauty of His world, His 
power to help us shape our 
lives into beautiful and useful 
instruments of service. 

We never have had a par- 
ent or staff member accuse 
us of having done or said any- 
thing contrary to our ideal 
of “One World of Friendship 
and Understanding.” Conse- 
quently our beginning group 
of 10 campers has told its 
neighbors and friends and 
each year we have held back 
the number that would come 
to us—accepting now about 
125 children and carrying a 
staff of 40. 

Among our registrants are 
Catholics, Protestants, Jews 
and Moslems. On our staff, as 
in Our camper family, we 
never choose on the basis of 


race or religion—we place 
character first, then training 
and experience. As a result, 
we have a good staff—well- 
balanced among the same four 
faiths. Of course we have col- 
ored children, too—and near- 
ly every year, one or more 
colored staff members. We 
have no trouble. If anyone 
ever has left us because of the 
presence of colored children 
or colored staff members, we 
have not known it. 

The time must come when 
the people of the world shall 
live together as one family. 
one family inclusive of all col- 
ors and of all faiths. We shall 
learn to love one another and 
live, or hate one another and 
die! Our camp is a prophecy 
of a world that has become a 
family. 

We believe that the two 
greatest dangers to democracy 
today are first, racial and re- 
ligious antipathies and sec- 
ond, our indifference to them 
Many people talk about it, 
but few people do anything 
about it. In our little way 
Camp Wells-by-the-Sea is try- 
ing to do something about it 

While we have children and 
staff members of four religions 
and as many races, there is 
no mention of, no thought of 
divisions. To the contrary, we 
are One World of friendship, 
understanding and love. Hates 
and prejudices are acquired 
so are the virtues of One 
World of Friendship and Un 
derstanding in which One 
God is Father of all Races 
and Colors and Clans. 

Rev. and Mrs. McCullough 

are the directors of Camp 

Wells-by-the-Sea, Wells 

Beach, Maine. 
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HE RIFLE program at Camp 
i i Alleghany has always been 
one of the most popular of the 
camp activities. During a_ typical 
season, 198 girls participated, and 
completed 704 NRA qualifications, 
includiny three Expert and one 
Distinguished Rifleman. 

Ihe range was open from 9:30 
A. M. until 12 noon, and from 3 
to 5 P. M. six days a week. Forty 
five thousand rounds of ammuni- 
tion were used. No limit ts placed 
on the number of shots a campel 
may fire each day, but he ts taught 
that a few shots carefully executed 
are better than many shots care- 


lessly fired 


Firing Range Plan 

The SO-foot range has 10 firing 
points and a natural hill for a back- 
stop, with 3’ x 4 x 5/16” steel 
plates as additional protection 
against ricochets. It is equipped 
with target carriers of unique de 
sign, which make it possible to 
change and check targets without 
calling for a “cease fire.” The firing 
line is covered with a permanent 
roof and targets are covered with 


a canvas canopy. This makes it pos- 
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By William H. Keister 


sible to carry on the rifle program 
in any weather except during a 
severe storm. This feature is quite 
desirable, since so many of the 
other camp activities have to be 
suspended in rainy weather 

Another advantage of the can 
opy over the targets is that they 
are shaded so that there is no 
troublesome change of light on part 
ly cloudy days. Scores went up 
when this shade was installed 

[he range has a slight slope, a 
rise Of about three degrees from 
firing line to targets, and until 
three years ago, firing was done 
from a level platform at the firing 
line. When firing, especially trom 
the prone position, the shooter ex 
perienced some discomfort [he 
front of the platform was raised, 
giving it the same slope as the rest 
of the range, and now shooter and 
target are in the same relative posi 
tion as would be the case on a 
level range. The increased comfort 
to the shooter has fully justified 
the change 


Choosing Rifles 
In any shooting program, the 


most important piece of equipment 


Camp Alleghany 


is the rifle. It must have a degree 
of accuracy consistent with the abil 
ity of the shooter and with the job 
for which it is to be used. In the 
past several years, when perfect 
scores Or near-periect scores were 
required to win the NRA _ Inte 
Camp Matches, the camp that did 
not have at least one “match grade” 
rifle just did not have a chance to 
win. On the other hand, one might 
fire in the NRA Junior Qualifica 
tions and learn sale and correct 
shooting technique with the less ac 
curate type of rifle 

At Alleghany there are 13 camp 
owned and several privately owned 
rifles. Five of the rifles owned by 
the camp are Model 52 Winchest 
ers with standard barrels; the others 
include the Kemineton 513, Win 
Stevens 416, and the 
five-pound 


chester /5, 
four-and-a-half and 
Winchester and Remineton models 

\ll of the rifles are now equipped 
with micrometer rear and aperture 
front sights. Match rifles have al 
ways had target sights, but the 
camp carried on for years with 
less accurate sights on the others 
Recently, we equipped all rifles with 
good sights, and the expenditure 





“When a camper scores a bullseye, he shows that he has 
attained one hundred percent control of every 


nerve and muscle in his body. 


Therein lies the thrill of riflery.”’ 





Camp Alleghany 


involved paid off in full. Twenty per 


cent less ammunition. 


Comfort in Dress 

Another important piece ofl 
equipment is the shooting-jacket. 
fhe youngster who comes to the 
range for the first time on a hot 
day usually objects to wearing the 
jacket, but once he is persuaded to 
try it, he learns that the comfort 
afforded by having pads in the 
right places more than offsets the 
discomfort from the heat 

The shooting glove ts 
gadget which the camper 
learns to use for better scores. Fo 
years, jackets were improvised by 
sewing sheepskin pads on denim 
roundabout jackets, and ordinary 
canvas gloves were used in lieu of 
shooting mitts, but the range is now 
equipped with factory-made jackets 
and gloves, which are much more 


another! 


soon 


satisiactory 

A couple of left-handed jackets 
are furnished for those who have 
learned to shoot that way, but all 
beginners are started in the right- 
hand position. It has been found 
that a camper who has a good right 
eye and no physical defects can 


12 


learn to shoot as well right-handed 
as left, and will do so more com- 
fortably. The Camp’s bolt-action 
rifles are all made with the bolt 
handle on the right side, and on 
the firing line the left-hander must 
lie at the opposite angle and thus 
interfere with his adjacent com- 
petitor, 

An effort is made to have at 
least five members of the staff on 
duty at all times, so that no coach 
will have more than two shooters 
to supervise. The beginners and 
small juniors need individual coach- 
ing. The older ones with more ex- 
perience can shoot with little or no 
coaching. Record-keeping requires 
almost the full time of one staff 
member 


Stress on Safety ‘ 

Safety is the first and most im- 
portant subject of instruction in 
Alleghany’s program. From _ the 
first, care is taken to impress the 
camper with the fact that he is 
handling a dangerous and deadly 
weapon, but that by observing a 
few simple rules, organized rifle 
shooting has been made the safest 
in the whole category of sports. 


Target carriers are supported on tight 
wires and are drawn out to the target 
line by a system of ropes and pulleys. 
This makes it possible to change and 
check targets without calling for a “cease 
fire.” 


The coaches are constantly on the 
alert to see that safety rules are 
strictly enforced, and at the end of 
eight weeks of training, that all 
shooters can be trusted to handle 
firearms with perfect safety. 

Most of the time on the range 
is spent shooting for the NRA 
Junior awards, but an opportunity 
for competitive firing in inter-camp 
matches is also offered. Selected 
teams fire two matches, shoulder- 
to-shoulder, with a _ neighboring 
camp. A team is also entered in 
each division—Senior, Junior, and 
Sub-Junior of NRA Summer Postal 
Matches. 

Frequently, parents express sur- 
prise that their children enjoy rifle 
shooting more than any other camp 
sport. The secret lies in the fact 
that there is a definite thrill to be 
derived from acquiring complete 
self-control. In shooting, as in no 
other sport, nervousness must be 
overcome. It cannot be covered up 
by action, as in tennis or other- 
active sports. When a camper scores 
a bullseye, he shows that he has at- 
tained one hundred per cent con- 
trol of every nerve and muscle in 
his body, and therein lies the thrill 
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Cornerstone Ceremony 
at National Home 


To open the Cornerstone Ceremony 
for the new ACA National Headquar- 
ters at Bradford Woods, Ind., a camp- 
fire symbolizing the gathering place 
for comradeship, for warmth, for in- 
spiration throughout the years, the 
world around, was lighted. At the end 
of the proceeding, a log from this fire 
was removed to be used later for the 
first ceremonial fire on the hearth of 
the new building. Shown (top picture ) 
removing this log are Elizabeth Spear, 
National board member, Catherine T. 
Hammett, past-president, and Lloyd 
Shafer, representative of Region 5. 

Proceeding down the panel, we see 
Catherine Hammett, with ACA presi- 
dent, Ted Cavins, Ray E. Bassett, 
vice-president and fund director, and 
Rey Carlson, building committee 
chairman, as they turn the first earth 
for the new home. 

Next is pictured the Ceremony of 
the Box. This rite consisted of placing 
appropriate documents in a copper 
box which will be sealed shut and 
placed in the cornerstone of the build- 
ing. The story of ACA’s organization 
today, its foundations and _ future 
plans, its publications, plus a contribu- 
tion from every ACA section and 
board member were all included in the 
box. 

Here Ted Cavins places a drawing 
of the building plans into the copper 
vault, as Ray Bassett, Catherine Ham- 
mett and Leslie Lyon, ACA treasurer, 
look on. 

Each of the seven ACA regions 
was represented at the Cornerstone 
Ceremony with the presence of the 
region board member. Pictured at the 
ceremony on the building site are, 
front: Maryhelen Vannier, Region 6; 
Margaret Milliken, Region 7; John 
lennox, Region 2; Lloyd Shafer, Re- 
gion 5; Rey Carlson, Region 3; and, 
back, William Berndt, Region 1; and 
Henry Hart, Region 4. 

In addition to these regional repre- 
sentatives, many delegates to the Day 
Camping Workshop which immediate- 
ly followed, were present. 


October 26, 1995 








Camping Magazine, December, 1955 































Program Highlights 


WEDNESDAY, FEBRUARY I5 
8:00 A. M. to 12:00 Noon, Registration: 
Kindred Group Coffee Hours; Exhibits 
12:00 Noon, Laymen’s Luncheon 
(For Laymen—Parents—-Camp Directors 
and all others interested in Camping) 
2:00 P. M. Conference Opening Session 
4:00-6:00 P. M. Kindred Group Meetings 
»00 P. M. Dinner—Kindred Groups 
10:30 P. M. Reception—-Entertainment 
and Refreshments 


— 


PHURSDAY, FEBRUARY 16 

9:20-11:30 A. M. Kindred Groups 
12:00 Noon, All-Conference Luncheon 
2:00 P. M. Workshops 

[-vening Campfire Program 


FRIDAY, FEBRUARY 17 

9:30-11:30 A. M. Work Groups, Demon 
strations, Exhibits 

12:00 Noon, Special Luncheons 
(Kindred and Special Interest Groups ) 


2:00-3:30 P. M. ACA Business Meeting; 
lrip to famous Henry Ford Museum and 
Greenfield Village, Dearborn, Michigan 

7:30 P. M. General Conference Session 
Laurence (Larry) J. Taylor, Speaker 
“Leadership.” Followed by “Round Up” 
Dance. (Square & Round Dancing. Bring 
your square dance togs. ) 


SATURDAY, FEBRUARY 18 

9:20 A. M. Counselor’s Sessions and Lead 
ership Panels 

12:00 Noon Closing Luncheon 
Speaker——Dr. Frank Slutz 


> 























The Nine Sisters 


Will Greet You 


when you attend the 
ACA National Convention 


February 15, 16, 17, 18, 1956 


ital of Industrial Production and “know how.” The 
“Nine Sisters” are landmarks on Detroit’s skyline and 
serve the Detroit Edison’s main power plant on the De- 
troit River 


jee WELCOME mat is out in Detroit—a world cap- 


Register Early 


[he Convention Committee is preparing to be “First 
Class” Hosts to the greatest of all Camping Association 
Conventions 

Plans are being made to accommodate the largest group 
ever to attend a meeting of this kind 


Advance Registration Important 


In order to help the Committee be adequately prepared, 
advance registrations are important. All ACA members 
and other persons interested in camping are urged to fill 
out registration cards promptly and forward to the Con 
vention Headquarters. Additional copies of the registra- 
tion materials are available at the Convention Office, 4864 
Woodward Avenue, Detroit, Michigan 


Boost and Brag Your Section 


What will your Section or State be wearing to “boost 
and brag” a little about home? The Convention Commit 
tee urges that each group plan something of this nature 
to add color to our meeting 

[here’s a great meeting planned—but it won't be fan 
unless YOU are at the Convention 
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outstanding 
speakers selected for convention The Convention program is now 


about eompleted and we are happy 
to announce the speakers selected 
{0 appear in various sessions at the 
meeting. These speakers have been 
chosen because of their personal 
interest in camping and the many 
facets of this activity. 


Julia J. Henderson to Address 
All-Conference Luncheon 


On Thursday, February 16, at the first All-Conference Luncheon of the 
Convention, Julia J. Henderson will be the principle speaker 

Presently, Miss Henderson is serving as the Director of the Bureau of 
Social Affairs, Department of Economics and Social Affairs of the United 
Nations. 

Miss Henderson has had a varied and interesting experience for several 
years in different capacities in the field of Education, Economics, and 
Public Administration. She is sure to have a message of interest and in 
spiration to the Convention. 





Friday Evening Speaker to be Laurence J. Taylor 


“Larry” Taylor, Director of Extended Services and Human Relations 
at Hillsdale College, Hillsdale, Michigan, is a native of Detroit. He is 
known for his leadership of government workshops, for clinics and con 
ferences with business, industry, education, religious and volunteer groups. 

As a speaker, his ability ranges from the serious to humorous and this 
talent has taken him to many local, state, and national groups and agencies. 

“Larry” Taylor's Friday evening presentation on “Leadership” is sure 
to be a high point of the Convention. 





Dr. Frank D. Slutz to Close Convention 






Dr. Frank Slutz has been a teacher, school principal, and school super 
intendent. For the past quarter of a century he has been a nationally 
known counselor, renowned for his guidance work with high school and 
college students. 









Dr. Slutz is president of Northwoods Camp, and for many years was 
Director of the camp which came to be known as one of the outstanding 
boys’ camps in America. 








In closing the Convention at Luncheon on Saturday, February 18%, Di 
Slutz will have a timely and inspiring message 
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of-camp meals is desired 


TASTY, CONVENIENT, ECONOMICAL 
Iripperoo serves 4 hungry campers WELL! | 
Just add water cook over fire. Saves 
trouble of repackaging from kitchen stock 
Over 20 meny tavorites including Egg Pan 
cake, Chili Con Carne, Sweet Milk Cocoa, 


spaghetti Tomato Dinner Send for prices now 


Tripperoo Department 


HILKER & BLETSCH CO. 
614 W. Hubbard St. Chicago 10, Hi. 


Quality Food Manufacturers since 1891 
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pass gains 
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iron. You'll be 
across the 
goal line a 
head of every 
one if you 
plan and com 
plete your 1956 camping insurance ar 
rangements NOW! We're the PIONEERS in 
AMPING INSURANCE. Write us today. 


Vermont Accident Insurance Co. 
Rutland, Vt. 
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keep in touch with 


your campers and counselors 


By Bettye 


ig HAS BEEN said that “grow- 


ing a camp is more important 
than building a camp,” and only 
by a 12 month job can a camp be- 
come successful. 

It’s the carry-over from the last 
day of camp to the first day of 
camp next year that truly measures 
the success or failure of your pro- 
gram. “One year” counselors are 
definite proof that something is 
wrong, and a small percentage of 
returning campers a_ bright red 
warning sign to any director. 

Camping is a vacation, but there 
is no vacation from camp if it Is 
to be a successful camp—where 
youngsters benefit from their out- 
door experiences. Where does camp 
stop—or where does it begin? The 
last day of camp should be the be- 
ginning of your next year’s job— 
that’s your dividing line. Granted, 
taking inventory, evaluation and 
storing equipment are in order, but 
planning starts immediately. 

“Heartology” tops the list in 
camp requirements—it is the tie 
that binds director, counselors and 
campers in that golden loop of 
friendships. Memories should be 
that pleasant that the mere sugges- 
tion of the word “camp” should 
flash back little events that took 
place—like a burst of sunlight after 
a storm. 


Counselor Contacts 
Year-around camping for coun- 
selors should include: 
|. Follow-up party for staff, to 
re-live experiences that took place, 
and to start planning immediately 


Breeser 


for the next year. (This long-term 
program makes counselors a part 
of your camp—it stimulates inter- 
est, and helps the director get the 
“staff-side” of the all-over picture. ) 

2. Keeping in friendly personal 
contact through the winter months 
with both old and _ newly-hired 
counselors. Older staff members 
will later welcome newcomers with 
this same spirit of friendliness. The 
director who encloses a “bit of 
camp” in his holiday messages to 
counselors is building a good camp. 
There’s a special touch when a 
sprig of pine, a pinch of grass or a 
colored pebble from “our” camp is 
included with such greetings. 

When you plan pre-camp train- 
ing sessions for counselors, why not 
include a poem or inspirational note 
in your reminder to them? Postal 
cards with notices of time and place 
are cold, when a hand-made notice 
can do such a better job. If you 
inject nature thoughts and tips in 
these messages, your staff will au- 
tomatically get into the habit of do 
ing a bit of thinking and research 
on the subject. After all, camping 
is an outdoor program, and a coun- 
selor can't teach appreciation of 
nature if he doesn’t believe in it 
himself. 

The counselor or cabin leader 
who arrives at camp on the first 
day with hand-made signs, charts, 
books and posters has been camp- 
ing all year! Planning is more than 
half of any camp job—and good 
preparation before camp assures a 
successful season. 

Remembering the birthdays of 
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staff people with cards or greetings 
is putting a firm foundation in your 
project, for that friendship between 
director and counselor is the back- 
bone of your camp. 

A memory book, signed by 
camp staff and campers, for the 
counselor who unable to at- 
tend camp for one season, has an 
excellent two-way carry-over value. 
It renews his friendship with for- 
mer co-workers, and it ties firmly 
that knot of goodwill, for the camp 
and all it stands for. 


Was 


Winter Contacts with Campers 

A “follow up” newspaper of art- 
icles written during the camping 
season should follow a short time 
after camp closes. It arrives at a 
time when the exciting glow of the 
experience has started to fade into 
memories, and everyday activities 
are in the spot light. That’s when 
youngsters like to talk about what 
happened at camp and start dream- 
ing of next year’s fun. Word-of- 
mouth publicity from a girl or boy 
who has “been to camp” is as val- 
uable as camp folders and litera- 
ture. 

A personal “hello” from director 
to camper should soon follow with 
mention of little events that took 
place in camp—the campfires, the 
hat show, or perhaps the camp cir- 
cus! Or, if your camp was marked 
by a “wishing bridge,” “singing 
gate” or “enchanted trail,” why not 
rush these important camp land- 
marks back to your camper on a 
picture post card for his birthday? 


Create Impressions During Camp 

Certain activities in camp can 
have excellent ‘flash-backs’—not 
for just a year, but for the child’s 
entire life. These should be encour- 
aged. For instance, themes in camp 
which deal with international friend- 
ship make lasting impressions when 
costumes, dances, foods, songs and 
games have been included. This 
can only be accomplished if the 
staff member has prepared well for 
the job, and has been encouraged 
by the friendship of the director to 
go into a complete study of the 
activity. 

The snappy camp song, created 
by staff or camper, will be hummed 
or sung for months after the last 
goodbye has been said. And if 
written to the tune of a familiar 


air, it will bring back memories of 
happy camp days for years to come. 
Well supervised games will be re- 
peated at school and at home, when 
the last camp tog has been stored 
away for another season to come. 

If social graces, courtesy and 
kindness are included in the daily 
camp program, good manners will 
become a part of the campers life. 
Such a gift to a child is a priceless 
treasure from any camp. 

A souvenir of camp Is as impor- 
tant as camp food. The little token 
carried home in a dirt-stained hand 
will remain on a shelf or desk much 
longer than your camp folder or 
pamphlet. Small stone trinkets and 
gifts will remind the owner of that 
happy day when he hiked with his 
bunkmates to the woods with his 
counselor. A_ hike-stick whittled 
from the cedar trees near a camp 
tent will remind some child of star- 
lit nights when the wind and the 
call of an owl soothed him to sleep 
in camp. These are the things that 
carry On any camping program, and 
make campers return to the woods. 


Make sure that counselors know 


these simple tricks because money 
cannot buy the good camp public- 
ity that goes with childhood mem- 
ories. 

Remember parents too, in your 
year-round camping program. A 
personal note as a follow-up of 
camp for candid opinions (good or 
bad) is an excellent way to evalu- 
ate your program. If possible have 
a “Camporama” for parents as a 
pre or post-camp stunt. Invite the 
mothers and fathers to come in 
dungarees and old camp togs and 
let your counselors plan a typical 
camp day with games, square danc- 
ing, songs, dramatics and of course 
—eats. Parents’ Day in camp can 
be featured in various ways, but 
when mothers and dads participa- 
tion is a part of the program a 
friendship is established which is 
strongly reflected in the camper. 
With parents enthused, campers 
reaping a real benefit from their ex- 
periences, staff and director bound 
in a true friendship, and a full year- 
around tie circling all concerned, 
a camp will grow year by year to 
build a better America. 








SECTIONAL 


Michigan White Cedar 
Log 
Camp Buildings 


FROM 
ADIRONDACK SHELTERS 
LODGES AND DINING HALLS 
Designed to your needs 


WRITE FOR BROCHURE 
3502 GUARDIAN BUILDING 
DETROIT 26, MICHIGAN 
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TO The Largest Sectional Camp Building in U.S. 
Nassau County Boy Scouts Lodge 


Rustic 


UNIVERSAL HOMES 


90 x 88 


Rugged & Economical 








IT PAYS TO ADVERTISE IN 
HARPER'S BAZAAR CAMP DIRECTORY! 


High income readership means 
an audience with the means 
and the desire to send their children to camp! 


Low rates enable Camp Directors 
with small advertising budgets 
to use worth-while schedule 


3 insertions in the Bazaar 
automatically reserve a 2” space for you 
in the Bazaar’s famous School and Camp 


Guide . 


. sold all year! 


For rates and information about the Guide, contact Johanna Potter Shedd, 
Director, Harper's Bazaar Educational Department, 572 Madison Ave., N.Y. 
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Building Fund Progress Report cluding card index and annotated | | 100 
© lists, to ACA. We hope that others 
Goal: $60,000 may choose to do likewise. 
Plans and specifications for our 

WE ARE NOW at the half-way clude business gifts in recognition new home are completed. The con- 
mark toward our goal of $60,000 of individuals, section workshop — tract is being let for the building, 
by national convention time in De- and meeting collections, other and construction is going forward 90 
troit next February. Subscriptions camping associations, camp schol- — this winter during the campaign for 
are coming in daily from across the arship funds and foundations. funds. Your funds will not lie idle 
Nation—small ones and large ones. but will be put to work at once. 
Everyone seems to be catching the Library Gifts Local oak timber taken from Brad- 
spirit Gifts to the research library are ford Woods earlier this year and 

A Symbol also in order. Barbara Ellen Joy local Indiana limestone are to be = 

Our ACA National Headquarters and Marjorie Camp are donating used in the construction of this 
net Ces ak te o teed ol their valuable library collection, in- building. 
the greatness and the glory of our 
profession and of the importance Section From Camps, Individuals, Businesses and Other 
which we attach to camping move- Treasury Section Percent of quota subscribed te date 
ment in a country which now holds Contributions 2 eee a 
great world responsibility. REGION I F GRD ceereenemneee 49% 3 

The building of this Service $ 1,000.00 New England > GOIO.N 49% 

Center and Research Library will a eg ne LT 14,550.00 = 13% 
an 8 2 apitol 810.00 —- 7™% 
be one of the greatest unifying ee 310.00 
forces we could ever conceive, a Delaware 210.00 
place which every man and every 200.00 Eastern Penna 2,390.00 —- 9.6% 
woman and every child could think Maryland 280.00 —— 13% aa 
of as a home—his outdoor recrea- 200.00 New Jersey i, sp 2inamaamaaancmmmaaes 55% 
1,200.00 New York 6,040.00 ——- 17% 
tional and educational home. Upstate N. Y 1 480.00 « 9% 
Virginia 710.00 
Give Now West Virginia 250.00 

If you, individually, have not 500.00 Western Penna 1 360.00 
made a contribution or pledge as 300.00 Recion II] 7,310.00 -——— 23% 50 
yet, won't you do so now? Merely ‘ Central Ohio YOU. 
send it, with the Inscription for the fone <seene = at ee ae ee yeni 
permanent “Record of Sharehold- 200.00 Lake Erie 1570.00 « 005% 
ers,’ to The American Camping 1,000.00 Michigan ,12000 ——. 17% 
Association, Bradford Woods, Mar- 100.00 Ohio Valley 930,00. 002% 
tinsville, Indiana. Recion I\ $140.00 cammars 15% 40 

Subscriptions may be made in PP ny TO An aii 
two oF three annual installments, sami Miniiiieaae came lke — 
if one wishes to do more than he 125.0 Tenn. Valle ae: 36% 
can afford in 1955. 100.00 Tri-State 500.00 

What is your fair share? You Recion \ a 60% 
and you alone know the answer. 1,000.00) Chicago 1,990,000 | =- — —oemmnen enemas 81% 

It is what your heart, your con- tu. lows PLD 11% 
3 : 1,000.00 Minnesota 2.2300 —— 12% 
science, your love for camping and 500.00 Missouri Valley 1500.00 1% 
your regard for a great national Nebraska 150.00 
camping movement dictates. 1,000.00 Saint Louis 1.480.000 ee ae ee me me ome = -- 12% 
1000.00 Wisconsin 1. 890.00 po cDEERAED EARS CREEDENCE /19% 
Record of Shareholders REGION VI 290.00 ~—~—— 12% 

All donors will be listed in the 100.00 Colorado 620.00 —— -—-—--—- _— 97% 20 
permanent record of shareholders. 100.00 a Te pr ecae ae. 4% 
Contributions of $100 or more will 250.00 Sontiow st Pose 960.00 
also be listed on the bronze Honor Recion VII 664000 — 3% 

Roll. plaque. Lists of contributors Cal Cen. Valley 100) O00) 

will appear in CAMPING MAGAZINI 200.00 Coronado 270.00 

each month. Small special or indi- Hawaii 150.00 10 
vidual plaques, if desired, will be 29.00 intand Eapir ao 

| . | ) | Northern Cal LZ000 — 3% 
considered for gifts of $1,000 or 150.00 Oregon OAK) « 2% 
more. A few sections have in mind San Diego 200.00 — 4% 
honoring outstanding individuals in 900.00 Southern Cal 2,710.00 = 5% 
this way by raising funds locally, Western Wash 560.00 

both within and outside ACA mem- $12,025.00 Toral $54, 5850.00 TOTAL $15,916.50 

bership. Other sources of funds in- GRAND TOTAL $27,941.50 
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Play Safe! 


USE EDUCATORS’ 
SAFETY POSTERS 








They're brilliant—printed in full color—put | 


over safety ideas with a chuckle. . . in the 
language youngsters understand! They're 
yours—absolutely FREE |! 


USE EDUCATORS’ 
MEDICAL EXPENSE PLAN 


Strengthen parent-owner relations by pay- 
ing for disabilities promptly, liberally 
Benefits for accidental! death, sickness, 
accidents, travel-incurred disabilities, polio. 
Twenty-four hour coverage. Entire camp 
staff eligible. 


USE EDUCATORS’ 
FEE-REFUND PLAN 


Protect your investment! Payments for fail- | 
ure-to-open; non-appearance; withdrawals- | 


during-season; post-season coverage 
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for FREE series of 
posters. No obliga- 
tion whatsoever 
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Mutual Insurance Company, Lancaster, P 


Mr. E. A. Kenney, Special Risk Div. 
14 5S. Wycombe Ave., Lansdowne, Pa 
Piease send me FREE, with no obligation whatse. 


ever, a series of your CAMP SAFETY POSTERS. 


Name 


Address 
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Write Today ! | 


For Your Information 


New and helpful ideas to assist you in obtaining 
equipment, supplies and services for your camp. 
Keep up-to-date with the latest trends in camp 
operation by investigating some of the items 


described here. 


Soap-Detergent Buying Guide 
Aids in Bulk Purchasing 

The Industrial Sales Department 
of the Colgate-Palmolive Co. has 
made available to camp directors 
its “Handy Soap and Synthetic De- 
tergent Buying Guide.” The com- 
pact, pocket-size booklet gives data 
on toilet and bath soaps, pumice 
and liquid hand soaps, packaged 
synthetic detergents, scouring 
cleanser, flakes and _ granulated 
soaps in bulk containers, and a 
wide variety of other products. 

The booklet will help directors 
gain the most value from their soap 
products for kitchen, cleaning or 
bathroom use. 

A copy may be obtained by 
checking item C-12501 on coupon 
at right. 


New Boats Designed 
for Fun and Safety 

Lone Star Boat Mfg. Co. has re- 
cently introduced its 1956 Fun 
Fleet, a group of 26 boats in alum- 
inum and Fiberglas. The boats have 
been designed to accent fun and 
safety. 

Camp Directors will be particu- 
larly interested in the 12 to 18 foot 
semi-V, sport boats, and cruisettes, 


in both outboard and inboard mod- 
els. Several models can be used 
for water skiing, which has been 
gaining popularity in camps lately. 
Further information and price 
lists may be obtained by checking 
number C-12502 on coupon. 


Leathercraft Catalog Lists 
Many Novel ideas 

A new brochure, issued by the 
J. C. Larson Co., will be of interest 
to camp directors and crafts lead- 
ers who are looking for something 
new in craft projects. 

Called “New Things in Leather- 
craft” the catalog suggests new 
ideas for billfolds and belts, moc- 
casins and shoes, and animals. 

A copy of the brochure may be 
had by checking item C-12503. 


Square Tables for 
Permanent or Emergency Use 

The small folding table designed 
by Barricks will be useful in camps 
for a permanent table in craft shop, 
office or game room, and for emer- 
gency use in accommodating over- 
flow crowds or for outdoor sup- 
pers, or other activities 
such as your camp fair. 
sturdily con 


outdoor! 


It is said to be 





to Know Why? 


Camp Director 


Camp Directors have been placing more and more 


Really Want 


advertising linage in the Camp Directory of the 
Herald Tribune 
Because they know the Herald Tribune audience 


THIS WEEK Magazine. Why? 


comprises close to 600,000 active, intelligent, better- 


ask a 


income families who live comfortably and have lots 


of camp-age children. How do they know? Because 





CAMP DIRECTORY 


year after year they see the parade of high calibre 
campers coming their way as a direct result of their 


HT Camp Directory ads. Write now for rates and 


NY 
A 


AS 


information—to: 


NEW YORK 


Herald Tribune 


230 West 41 St., New York 36—PEnnsylvania 6-4000 
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structed with tubular steel legs, 
with top in Duron, plywood, For- 
mica or plastic. The folding me- 
chanism has been designed to work 
easily and to sand firm when open. 
It is available in 32%” and 36” 
square tops. 

Full particulars may be had by 
checking number C-12504 on cou- 
pon at right. 


Mixes Suggested for 
Kitchen or Trip Use 

Two new convenient frosting 
mixes have been adapted for the 
mass-feeding trade by Pillsbury 
Mills. Both products, Creamy 
Fudge and Fluffy White Frosting, 
eliminate the cooking usually re- 
quired in conventional formulas. 
With no beforehand experience, a 
food service operator (or even a 
camper) can, according to the 
makers, produce rich, fluffy frost- 
ings with plenty of eye and taste 
appeal. 

Both products packed in 
cases of six 5-pound bags. 

Pillsbury has also added another 


are 


flavor to its line of cake muxes, 
bringing the total to eight. The 
latest flavor 1s orange. 

For information on, costs and 


availability of any of these new 
products, check item C-12505. 


Canned Fuel Lantern 
Versatile in Camp Use 

Made by the Coleman Co., the 
‘“Air-O-Lite” canned fuel lantern 
has just been introduced for use on 
camping trips, for evening activi- 
ties or as an emergency light. 

Styling is similar to current mod- 
els of the gasoline lantern that the 
Coleman Co. has made for many 
years. It has a heavy wire bail for 
carrying, and weighs 22 pounds 
with a full can of fuel. 

Prices on this and other Coleman 
lanterns may be had by writing for 
item C-12506. 


New Type Enamel for 
Unusual Craft Work 

A new type of separation enam- 
el, to create unusual effects, on 
copper is offered by The Potters’ 
Wheel, Inc. 

The enamel is black when ap- 
plied and burns out entirely during 
firing. It creates a “river” of sepa- 
ration in the layer of enamel un- 
derneath it. Interesting two-color 
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— Winco 


effects can be obtained on jewelry, 
ash trays, boxes or trays. 

The separation enamel is avail- 
able in jars of several sizes, and 
full information will be sent to 
those checking number C-12507 on 
coupon. 


Trampoline type Diving Board 
Folds for Easy Portability 

The latest innovation of the Nis- 
sen Trampoline Co. is its Aqua- 
Tramp, a trampoline-type diving 
unit. The unit can be attached to a 
dock or raft. 

The circular unit has aluminum 
painted frame and legs, and is 
waterproofed. It can be folded for 
easy portability. 

For literature and prices, write 
for number C-12508. 


Hundreds of Items 
in Camp Outfitting Catalog 

R. Laacke Co., manufacturers 
and distributors of all types of 
camping equipment and accessories, 
will be pleased to send its latest 
catalog to interested camp direc- 
tors. 

Among the items listed are all 
kinds of tents, tent poles and 
stakes, sleeping bags, lamps, knap- 
sacks and tools for campcraft use. 

For your copy, check number 
C-12509. 


Electric Power Plant 
Ready for Emergencies 

Sharp increases in storm damage 
from hurricanes in recent years 
have spot-lighted the need for 
standby electric power plants in 
many camps. 

To supply this need, the Win- 
chester Corp. has brought out a 
revamped line of generators. Of 
these, the new 10,000 watt Model 
LOV4EF will be particularly useful 
to camps. This Winco engine-gen- 
erator is equipped with a Wiscon- 
sin engine and is said to be cap- 
able of supplying 24 horsepower 
of mechanical energy to the gen- 
erator. 

The Winco 10V4F can be equip- 
ped with a line transfer control 
which starts the engine-generator 
automatically as soon as power-line 
power fails, and switches the load 
power back to the power-line the 
moment normal service is restored. 

Information on this and other 
models may be had by 
checking item C-12510 on coupon. 
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Readers’ Service 


Use this coupon to obtain 
more information about items 
described in this department, or 
advertised or mentioned editori- 
ally in this issue. CM Readers’ 
service will also be happy to as- 
sist you find a source for any 
products or services used in 
camp management. 


C-12501 
C-12502 
C-12503 


Soap Buying Guide 
Boats for 1956 


Leathercraft 
Catalog 


C-12504 
C-12505 
C-12506 


Square Top Tables 
Frosting Mixes 


Canned Fuel 
Lantern 


C-12507 
C-12508 


New Craft Enamel 


Trampoline Type 
Board 


Outfitting Catalog 
Electric Power Plant 


C-12509 
C-12510 


Please send me information on 


the following additional sub- 


jects not checked above. 





CAMPING MAGAZINE 
READERS’ SERVICE 
705 Park Ave., Plainfield, N. J 


Name 


(please print) 


Address 


Camp 


Position 














your 
ACA National 
Headquarters 

and the staff of 
Camping Magazine 


wish all our friends 


A Very 


Merry 
Christmas 


ACA Staff 


hugh ransom 
gerard harrison 


nadine smith 


dorothy keller 
norma brooks 
theda messmer 


mary ennis 


Camping Magazine Staff 


howard galloway 
john topping 
jean krumpe 
marjorie hicks 
beatrice ralph 
sandy neier 
florence sanders 
gladys smith 
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| Candidates For Three Major 


ACA Offices Introduced 


JOHN A. LEDLIE, Chairman 
of ACA’s Nominating Committee, 
has announced the slate of candi- 
dates for three national officers. 
According to the ACA calendar, 
members are to elect a President- 
elect, to take office in 1957 and to 
be on the ACA Board during the 
year 1956; a Vice-president repre- 
senting private camps, to take office 
in 1956; and a Treasurer, to take 
office in 1956. 

Printed ballots will be mailed to 
all members on December 24. Jan- 
uary 22 has been set as the dead- 
line for voting, and the new officers 
will be installed during the na- 
tional convention in February. 

The following candidates are 
those chosen by Mr. Ledlie and 
committee: 


For President-elect: 


T. R. ALEXANDER is present- 
ly Associate General Executive of 





T. R. Alexander 


the YMCA of Pittsburgh. As part 
of his work in this capacity, he is, 
and has been for the past 20 years, 
director of Camp Laurel Ridge, 
young adult and family camp op- 
erated by the Pittsburgh YMCA. 
Before coming to Pittsburgh, Mr. 
Alexander served YMCAs in Co- 
lumbus and Lima, Ohio, and Des 
Moines, lowa. 

“T.R.” has been closely as- 
sociated with ACA for many years, 
serving In many capacities on sec- 
tional, regional and national bases. 
In the Western Pennsylvania Sec- 
tion, he held the office of treasurer 
from 1945 to 1949, and president 
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from 1952 to 1954. In addition. he 
served the section as chairman of 


its Leadership Training Pro2zram, 


its Membership and Public Rela 
tions Committees 
On the Reezional level, Mr. Alex 


ander has held chairmanships fo 





Stan Michaels 


both the 1947 and 1949 Regional 
Conventions and will serve as Gen- 
eral Chairman for the 1957 Re 
gion 2 Convention, to be held in 
Pittsburgh. In addition, 
president of Region 2 from 
through 1955. 

lr. R. Alexander was elected na- 
tional ACA treasurer for the years 
1950-52, | 
chairman of two Nominating Com 


he was 
1953 


and served nationally as 


mittees. He has also been a mem 
ber of the national 
finance, studies and research and 
membership committees 


program, 


MICHAELS ol 


and owne! 


STANLEY J 
Detroit, is the director 
of Camp Nahelu, a private camp 
for boys and girls, located in Michi- 
gan and established in 1930. He 
has been connected with campin2 
for the past 26 years as counselor, 
swimming director, head counselo: 
and director. 

During the past three years. Stan 
has become known to ACA mem- 
bers through his work as Chairman 
of the national Standards Commit 
tee. In this capacity, he also direct- 
ed the 1953 Workshop on Stand 
ards at Bradford Woods 

Mr. Michaels is past chairman 
of ACA Region 3, and served as 
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Operations Chairman for the 195] 
Region 5 Convention. He is now 
chairman of Private Camp Meet- 
ings for the 1956 national conven- 
tion, and national board representa- 
tive to the Convention Steering 
Committee. 

In Section affairs, Mr. Michaels 
Michigan Section 
as both president and vice-prest 
dent. As a member of the execu- 
tive board of the section during the 
past 10 years, he has been chat 
man of both the Public Relations 
and Program Committees 

Stan is a member of the 
sory board of the Girl Scouts of 
Metropolitan Detroit, on the Board 
of Directors of the Fresh Air So- 
ciety and Camp Tamarack Author- 
ity, Red Feather Agencies ol the 
Detroit Community, member of the 
Camp Study Committee of the 
United Community Services of Met- 


has served the 


advi 


ropolitan Detroit 


For Vice-president 
FRED V. ROGERS has been as 
sociated. since 1942. with the Lake 





Fred Rogers 


Hubert, Minnesota, Camps, an as 
that seven prl- 
vate camps for boys and girls. His 


sociation operates 


position is that of Managing Di 
recto! 

Fred is a former president of the 
Minnesota Section and has also 


served as Chairman of Exhibits for 
the 1942 National and the 1947 
Regional ACA Conventions, held 
in Minneapolis 


Civic activities include the an 
nual Red Cross Roll Call, the 
YMCA, PTA, Community Fund, 
Civic Association, and the Gover 


nor s Advisory Council on Youth 
been 
vice-president, 


Fred has 
troual 


serving as Nna- 
representing 
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private camps, for the past two 


years. 
OTTO K. ROSAHN is the foun- 
1935. of 


co-educa- 


der-owner-director, since 
Camp Buirchwoods, a 


tional, interracial camp for children 





Otto Rosahn 
6 to 16 years ofl located in 
Huntington, Mass. He has been ac 
tive in camping since 1923. 

He has been a member of the 
ACA national board for the past 
10 years, with the exception of 
1948. In addition, he served as 
chairman of the National Finance 
from 1950 until 1955, 


age, 


(‘ommiuttee 


y= / if, Null? | 











Order Now... 


your official ACA CAMP 
STAFF APPLICATION 


forms 
Available from ACA 
25 tor 40¢ 50 tor 75¢ 


100 for $1.00 
Bradford Woods, Martinsville, ind 








and chairman of the Constitution 
Revision Committee, 1948-49. 

As an active member of the New 
York Section, Otto was elected 
president for the years 1949 
through 1951, and secretary from 
1947 through 1949. He also served 
as Program Chairman of the Re- 
gional Convention in 1949, and as 
co-chairman of the Finance Com- 
mittee of the National Convention 
in 1954. 


For Treasurer 

OSCAR L. ELWELL has been 
[:xecutive Secretary of the Cheshire 
County YMCA _ with offices in 
Keene, N. H., since 1921. As part 
of his position there, he has been 
director of Camp Takodah, a 10 


week camp accommodating 658 


We invite your consideration 


of Redbook when making 


your plans for 1956 


TOTAL CIRCULATION IS 2,175,000 


highest in Redbook history 


WINNER OF THE BENJAMIN FRANKLIN MAGAZINE 
AWARD GOLD MEDAL FOR PUBLIC SERVICE 


FOR INFORMATION ADDRESS 


ETHEL F. BEBB, DIRECTOR AND EDITOR, CAMP DEPARTMENT 
REDBOOK, 230 PARK AVENUE, NEW YORK 17, NEW YORK 
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children (boys for five weeks, fol- 
lowed by girls for five weeks. ) 
In ACA affairs, Mr. Elwell has 





Oscar Elwell 


been an active member of the New 
England Section for more than 30 
years. He has been serving as its 
treasurer since 1937, and exhibits 
director each year since 1940, He 
represented the New England Sec- 
tion at two workshops, and has at- 
tended 10 national conventions. 
LESLIE W. LYON ts co-founder 
and co-director of Minne-wonka 
Lodge, a private camp for girls, es- 





Leslie Lyon 


tablished at Three Lakes, Wiscon- 
sin, in 1921. 

Les is a resident of St. Louis, 
where he taught until three years 
ago, at Soldan-Blewett High School. 
He is a member of the Board of 
Trustees of Monticello College. 

He has been serving ACA since 
1924, as president of the St. Louis 
Section for two terms and as Sec- 
tion Treasurer for seven years. He 
has also held memberships on Na- 
tional and Regional Convention 
committees. 

Les is the incumbent treasurer, 
having been elected to the position 
in 1954. 
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ACA Section Meetings Feature 


Interesting Speakers, Panel Discussions 


REGION 1 

New England Camping Associa- 
tion held its Fall Conference Friday 
evening, November 4, and all day 
Saturday, the Sth. 

Dr. Ernest G. Osborne of Colum- 
bia University set the mood for the 
stimulating conference by address- 
ing members at the Friday evening 
dinner meeting. Dr. Osborne’s topic 
was “The Home and Camp Work- 
ing Together.” 

During the Saturday morning ses- 
sion, Joel Bloom presided at a 
panel discussion on “Home-Camp 
Relationships.” Luncheon speaker 
was Dr. Benjamin Hersey, Dean of 
Crane Theological School, Tufts 
College, whose topic was “Frontiers 
in Camping.” 

Saturday afternoon sessions fea- 
tured meetings on aquatics and day 
camping and conservation. 


REGION 2 

At the November meeting of the 
New York Section, the topic ol 
“Some Problems of the 1955 Sea- 
son and a Look Ahead” was con- 
sidered. Two fine speakers, Lillian 
D. Robbins, executive director of 
the Lenox Hill Neighborhood As- 
sociation, and Joshua Lieberman, 
director of Camp Robinson Crusoe, 
presented their thoughts on the sub. 
ject. 

The Section has reported that it 
will move its headquarters one flight 
up in its present building on De- 
cember 8th. The new facilities are 
said to be more comfortable, prac- 
tical and attractive. A special fea- 
ture will be a private office for di- 
rectors to use when interviewing 
counselors. 


New Jersey Section held its No- 
vember meeting at the new Nation- 
al Headquarters of the Boy Scouts 
in New Brunswick. Wes Klusmann, 
National Director of Camping Ser- 
vice for the Boy Scouts, conducted 
a symposium of camping resources. 


“Our Camp Experiences of 
1955” were discussed at the No- 
vember meeting of the Eastern 
Pennsylvania Camping Association 
at their November meeting. 





The areas of program, finance, 
personnel and health were all cov- 
ered by representatives of both priv- 
ate and organizational camping peo- 
ple. As a special feature, eye-wit- 
ness accounts and evaluations of 
the effects of the hurricane on dis- 
aster areas were presented. 


Western Pennsylvania Section, 
meeting in Pittsburgh, called on 
members to offer suggestions on 
how we may “Help the Staff Attain 
the Camp’s Purpose.” The lively 
group meetings looked for the an- 
swers to such questions as: how 
can we help people become effect- 
ive workers; why should a camp 
take time to develop staff members; 
what stands in the way of doing 
this. 

Later, Professor Alan Klein of 
the School of Social Work, Univer- 
sity of Pittsburgh, moderated in a 
demonstration of supervision. 


REGION 3 


[he Fall Workshop of the Ken- 
tucky Section was packed with fun 
and fact for the attending camp 
leaders. The meeting was off to a 
good start with an address by Gun- 
nar Peterson of George Williams 
College, who chose “What's the 
Latest Word in Outdoor Education” 
for his topic. Following, an hour of 
folk and square dancing was en- 
joyed by all 

A panel discussion on the par- 
ticular interests of camping in Ken- 
tucky was held Saturday morning, 
with small group meetings on year- 
round camping, promotion, unit 
camping, food, sanitation and stafl 
recruitment and training taking the 
alternoon. 

Saturday evening’s dinner meet- 
ing was devoted to the topic of 
“How Deep is our Respect for 
Life?” 

The meeting was brought to an 
inspiring close Sunday under the 
leadership of Mrs. Genevieve Mur- 
ray and Dr. Earl Kaufmann 


Michigan Camping Association 
is busy these days planning the 
1956 ACA National Convention, at 
which they will be hosts on Febru- 
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ary 15-18. Co-chairmen, Sidney 
Geal and Art Lusty, have an ex- 
cellent force of fellow workers head- 
ing the various committees. 

Steering committee members and 
their chairmanships are: Program, 
John Stone; Exhibits, Douglas 
Sailsbury; Operations, Henry Schu- 
bert; Finance, Joe Gembis; Public- 
ity, Bob Kilmer; Public Relations, 
Lewis Reimann and _ Hospitality, 
Ruby Smith. 


REGION 5 

Sigurd F. president of 
he U. S. International Parks As- 
spoke to members of the 
Minnesota Section at their Novem- 


Olson. 


SOC.., 


ber membership meeting. Mr. Ol- 
son described his “Adventures 
along the Voyageurs’ Highway.” 
Games and singing, under the 
leadership of Shirley Keehn and 
Nancy Parlin, added liveliness to 


the meeting. 

Chicago Camping Association 
met on November 10 to hear Dr 
Bethuel Gross speak on “Tools for 
Personnel and/or Personal Analy- 
Members heard reports 
on the Day Camp Workshop held 
at Bradford Woods and the Coun- 
Referral Committee 
of the Section. 


REGION 7 

A great deal was done this sum- 
mer in implementing camp stand- 
ards by the visitation program un 
dertaken by the Camp Bureau un- 
der the direction of Alvie S. Cough- 
lin 

Ihe Association for Outdoor Ed 


SiS. also 


selor Service 


ucation held a very successful con- 
ference on school camping at Camp 
Paivika, Crestline, Calif., October 
21 through 23rd. More than 160 
people attended and the principal 
speaker was Dr. Julian Smith, form- 
er State Director of Health and 
Physical Education at Michigan. 

November 30 was the date of the 
general membership meeting at the 
Interstate Grocery Company of the 
SCCA, with exhibits and discussion 
groups on many phases of camping, 
including a special session for day 
camps 

Ihe Pacific Camping Federation 
Board under the leadership of Mar- 
garet Milliken, President, announc- 
ed that the 1956 Pacific Camping 
Federation conference will be held 
March 15 through 18th at Asilo- 
mar, Calif J. Grant Gerson 
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ACA Board Meets at Bradford Woods Site 








[he first ACA board meeting, officer 
held October 24 and 25 on the site 
of the new headquarters, was one 


of the 


Every 
plus the board member from every 


years. was present, 


region, and the current chairman 


most successful in recent of every standing committee 





Sections are requested to study 
these and send any comments to 
the ACA Standards Committee, 
who will consider them in the final 
draft to be presented before the 
Council of Delegates at the annual 
convention in Detroit in February. 


Day Camping Standards 
Discussed at Workshop 

[he important topic of Day 
Camp Standards came under con- 
sideration at the annual Workshop 
of ACA, held October 26-28 at 
Bradford Woods. After careful 
study and discussion of the tenta- 
tive standards, recommen- 
dations and changes were author- 
ized. These have been submitted to 
the Standards Committee, who, tn 
turn, have submitted them to the 
Sections. 


[he Workshop also compiled a 
* Report of Camping Practices for 

several > 

correlation with the Standards, and 

provided a means for a scoring key 

to be developed, so that implemen 

tation may begin during the sum 


mer of 1956 


} ¢ . . ° 
4. reasons why Parents is best for camp advertisers! 


families with chil 





PARENTS’ MAGAZINE vives you the only L00% 
dren audience... your logical prospects. 

73% OF PARENTS’ mother-readers are 56 
families have 1,675,000 children ages 5 to 17.. 


PARENTS’ 


camp ages. 


and unde} 
. natural 
FAMILIES have special confidence in PARENTS’ personal investigation 
of camp advertisers... resulting in thousands of productive inquiries. 
PARENTS’ 1954, 638% of 
enrollments were $350 to $550. 


“rents 


helps bring high-tuition enrollments. In 
22% over $550. 


hehe f/f 


f PARENTS’ 
That's ‘ h “ 


why 68% 


That’a why 339 more advertiaed in 
MAGAZINE in 185 
iS, of campa advertiaing in 19 renewed in I 
advertiaera have been nm PARENTS’ 
Cu typi helonge ir /’ Lith \ rsS'! 


Caw yiea 


than manny othe? magarkine 





— 


Of I9oasS wear a OF Hiagre, 


ind that’a why 


f 
serve | 4/ UU rT * 
' esta 
wil? 4 milthior cr corer 


Josephine E. Chrenko, Directo, School and Camp Dept 


° f ’ MAR 


PARENTS’ MAGAZINE, S2 Vanderbilt Ave., New York 17, New York. 


World’s most powerful 
ALL-IN-ONE POWER 
MEGAPHONE... 














Direct Prices To 
Camps, Schools, 






Send 
for tree 
literature. 


qiip EQUIPMENT CO., INC. 
GREAT NECK, N. Y. 








) Churches and 
All Organizations 


Write for Catalog 
and Discounts 


THE “Woni0e. COMPANY 


+ te cl cal te dn me me aa 


i2 FOLDING TABLES 
ON MONROE TRUCKS 
STACK ONLY 20/77 HIGH 





~+ --* 














OME CAMPS have operated, 
S and still do, without a printed 
catalog; others may have departed 
from the idea of what some people 
consider an adequate catalog. So, 
with the understanding that there 
isn’t anything new under the sun, 
we will proceed in the knowledge 
that the psychologists tell us that: 
25% forget an impression after | 
day; 40% after 2 days; 85% afte 
4 days and 96% after 7 days. 


May I suggest that we set the 
stage and look upon my observa 
tions from the viewpoint of an 


opera, AIDA, by vou: 

A-— ATTENTION 

| INTERES! 

D—DESIRI 

A——ACTION 

YOU 1s the viewpoint to be taken 
in catalogs, letters, personal inter 
views, and everything you do in 
presenting your camp. Keep the 
prospect and his interests in mind 
Look upon your camp as a means 
to an end development ol boys 
and girls 

[he catalog is your representa 
tive, and should make the kind of 
impression you would want to make 
in a personal interview. It should 
have personality and express you! 
camp } 

You should have a plan for the 
catalog. You already have some at 
tention, interest and desire when 
you receive a request for informa 
tion regarding your camp. The cat- 
alog should at least hold this, and 
perhaps strengthen and develop it 
in and carry the 

the signature on 


until you move 
prospect to action 


the application blank. 


2b 





Does Your 


Really Sel 





amp Catalog. 
Your Camp 





/ 


By Charles E. Glendening 


Layout and Design 

First you need a layout and de- 
sign for the catalog. This will be 
determined by the raw material 
pictures and text. It should be clean 
and uncluttered. Size, shape, use of 
color and number of pages are all 
influenced to a large degree by the 
ever-present factor of cost. Usage 
seems to have set a fairly common 
size in the area of &” by 11.” 

Some directors anticipate that 
their catalogs may be placed with 
others in a rack, and in that event it 
is important to have the name at 
the top. Others are not concerned 
with this, and have the name at the 
bottom. Use, or appearance, may 
determine this. Many of the cat 
alogs we studied do have the name 
at the top. 

Color is very important, and | 
am sure everyone will agree it adds 
to a catalog. We find that, in maga- 
zines like the Post, Colliers, Life 
and Look, four-color advertisements 
obtain 55% higher observation fo: 
men and 68% for women than do 
black and white. Four-color adver 

these magazines cost 
more than black and 


tisements in 
only 47% 





white. We find many camp catalog 
using color on the cover and som 
times on the inside. You may use a 
colored stock for the cover, or use 
white stock which can be printed tn 
latte! | 


more flexible as it 1s easier to re 


color. The mav be a litt 


produce halftones on white stock 


Good Pictures are Necessary 

[he first 
pictures IS a 
one with imagination 
the camp 
staff. If no one fills the requirement, 
it pays to have a professional do the 


requirement for good 


photoeraphe 
[his mav be 


‘ 


director or one of! th 


‘7 4 rd 


job. This may be least expensive in 
the long run 

[here should be variety in pi 
tures—not too much duplication, if 
any. Sometimes a 


cropped to improve the impression 


picture can be 


All camp catalogs are pictorial 


rp 
Aes a: 


Ihe need in this area may be 
emphasis on the you approach. S¢ 
lect the 


from the viewpoint of the prospect 


pictures for catalog u 


Sometimes we find too many group 
pictures, and discover the idea wa 
to sell a picture to everyone tn the 


group 
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[he selection of pictures for the 
catalog is extremely important 
their location in the catalog, whe 


ther to use bleeds, how to Crop, 
etc., are factors in the layout and 
design 

It is 


have permission from the subjects 


important to be sure you 
of the pictures to use thei pictures 


in your catalog, tLe., “release.” 
Some camp owners handle this by 
including the release as part of the 
application blank. For example 

“I hereby give 
sion to use, in its booklets or othe 
camp advertising, any camp 
tures in which the photograph of 
my child appears.” 


PCrinis- 


pic- 


Have you ever looked through a 
catalog and noted how the impor- 
tant phase of picture captions Is 
handled? There is a difference be- 
tween a label and a caption or 
legend. Think of our big 
magazines, such as Life and Look 


picture 


Ihe legends tell a story in addition 
to that conveyed by the photograph 

You can look through some cal 
alogs and, from a reading of the 
legends under the pictures, have a 
what the camp 


complete idea of 


offers. Here are a few examples of 
what we consider excellent use ol 
the legend 

Campers on horses in a riding 


obvious. but we 


ring: Picture 1s 
read—* The riding circle.” A much 
better caption would be——“The all 


inclusive rate riding for 


all.” 
A picture of a line-up of riders 
“Camp 


provides 


carries the selling caption 


ers enjoy a carefree summer be 
cause the one reasonable fee covers 
all items essential for a happy and 
complete vacation—trom an occas 
ional band-aid to daily horseback 
riding instructions.’ Compare 


this with the label “The 


with 
riding 
circle.” 

Under an illustration of a cabin. 
showing the screened windows and 
location under trees, with a couple 


of campers in the foreground, we 


read: “No special uniforms are re 
quired. Articles can easily be as 
sembled from your present wal 


drobe. If you have a choice of col 
ors, remember that the camp color 
are green and white. 

lennis picture—one of a camper 


about to serve the well-chosen 
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caption says “One of a score of 


sports si 


Some catalogs omit captions and 
This 


will 


let the pictures tell the story 
is another method, and who 
argue with successful camp direc 
tors? We prefer captions because 
of the opportunity to add informa 


tion about the camp 


a good 
Attention 
Interest 


Desire 


selection of type is needed in order 


to accomplish yur AIDA 


A Bit on Printing Processes 


Processes of printing are ottset 
and letterpress. The 


determines the type of paper stock 


pT OK CSS used 


used. A coated. elossy stock is used 


for letterpress, and dull stock for 


‘atalog should promote 


Action 


Practically all catalogs have a 
map. Where should it be placed? 
Some consider the back cover the 
best place on the theory that any 
one using the map as a guide when 
driving to camp can handle it more 
easily and with less destruction to 
[his may be a practical 
Others put it on the 
elsewhere in the 
Have 


the catalog 
Suggestion 
third cover ofr 
book. A map is important 
one, and position it where in you! 
judgment it serves the purpose best 

[ype is important in the overall 
impression to be made by the cat 
alog. We continuity of 
type faces. One difficulty sometimes 


Suggest a 


is the use of too many different type 
faces and sizes 

I ype styles for cover and interio) 
should complement each other. A 
light face type is more easily read 


than bold face in the same type 
he lighter faces for text also have 
a tendency to accentuate the illus 
travions 

Have a consistency In width of 
type lines and leading; also a con 


sistency in margins for a pleasing 


appearance. Remember that long 
lines are difficult to read. We are 
used to newspaper and magazine 


columns, and the people responsible 
for these have made a study of the 
best length of lines 

[ype should represent the camp 
a feminine face for a girls 
and a 


camp 


camp 


stronger face for a boy 


Ihe 


that careful attention to th 


point | am trying to 


make Is 


offset. I etterpress may be more flex 
ible in that you have cuts that can 
be used for folders, etc., whereas in 
offset such cuts would not be avail 
factor 


check 


able. There might be a cost 


involved, and it is wise to 
costs for both processes 
(Overall 


catalog shouid reflect your person 


impression; your camp 
ality and set forth your philosophy 
of camping It should be prepared 
to be AIDA: attract and hold AT 
TENTION, develop INTEREST, 
create DESIRE, and move to A¢ 


PION. 


Other Printed Pieces 


\ brief word regarding othe 
printed pieces of promotion: Fold 
ers can be used eflectively. They 


should have vood design and lay 


out, and should be prepared from 
the viewpoint of giving more infor 
mation about the camp 


You 


some particular phase of your pro 


may want to emphasize 


yram. A testimonial folder can be 
used effectively. A question-and 


answer folder gives you opportunity 
to present and answer the questions 
you wish the prospect would ask 
Whether 
not. | would Suvvest the need fe) 
all of us to keep AIDA in mind 


vou have a catalog or 


Mr. Glendenine is associated with 


N. W. Ayer & Son, Inc., Philadel 
phia. [his article is based on meter 
ial presented by him before the 
Region 2 ACA Convention this 
veal 

2d 
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Insurance Co. 
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Holiday Magazine 
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TENTS -TARPS 


TOY, v 


by HOOSIER 
SEND FOR FREE CATALOGS 
DEPT. Cl 








HOOSIER TARPAULIN 
AND CANVAS GOODS CO... INC 
PO Bex 574 1302-10 W. Washington % 
INDIANAPOLIS 6, INDIANA 


-LEATHERCRAFT- 


| WHETHER YOU HAVE USED LEATHERCRAFT IN YOUR 
CRAFTS PROGRAM. OR ARE CONSIDERING IT AS AN 
J ADDITION TO YOUR PRESENT ACTIVITIES SCHEDULE 


al 


YOU OWE ff TO YOURSELF AND YOUR ORGANIZATION 
TO SEND FOR AND READ OUR NEW SPECIAL CATALOGUE 
LEATHERCRAFT AIDS AND KITS 


Leathercraft as 


OF LEATHERS AND 
We have specialized in 
a recreational and vocational activities 
medium for the past 25 years. Our 
projects are designed for all age groups 
and our Factory-To-You service gives 
you top grade merchandise st substan 
f tial savings. If you work with young- 
pew of school Aue teen-agers, or 
adults we have the very projects 
will fit inte your crafts program 
Write for FREE CATALOG. Send for 
your free copy of our new 1955 Cata- 
j logue of Leathers and Leathercraft 
Supplies. Ask for Catalogue No. 100. Do 
Ji today ! 


| Ss. & S$. LEATHER CO. 
Colchester 1, Conn. 


Ln ee cee ces ce ce es ee ee ea eS a 


ad 


that 








1 time 

3 or more times 
Box Service, if desired 
Headline, if desired 


CAMPING MAGAZINE 

















icin 


CLASSIFIED ADVERTISEMENTS 


Minimum cost per insertion 


All classified advertising is payable ir 


20¢ per word 

same copy, 15¢ per word 
$1.00 per insertion 
$1.00 per insertion 


$4.00 


advance 


705 PARK AVE., PLAINFIELD, N. J. 








HELP WANTED 


BURR OAKS CAMP FOR GIRLS in South- 
ern Wisconsin has openings on its stafi 
for qualified counselors in swimming, 
sailing, canoeing, arts & crafts, trips and 
land sports. Give full details in first letter 
Burr Oaks Camp, 717 W. Sheridan Rd 
Chicago 13, Illinois 


HEAD COUNSELOR for long term associa- 
tion with established Massachusetts Girls 
Camp. Experienced in all phases of camp- 
ing, personnel and program. Write Box 
No. 471, CAMPING MAGAZINE 


COU NSELORS—- Waterfront arts; crafts; 
music (must play piano); registered nurse; 
tripping; small crafts; general cabin coun- 
selors; archery. Ages 19 to 40. Season eight 
weeks. Mid-west private boys’ camp. Give 
complete history, references, salary in first 
letter Write Box No 469, CAMPING 
MAGAZINE ~ 


WOMAN HEAD COUNSELOR for recently 
opened private girls’ camp in New Ene 
land. Sister camp to well-established Jew- 
ish Boys’ Camp. Write Box No. 470, CAMP- 
ING MAGAZINE 


CANOE- 
Ver- 
464 


BOATING AND 
ING, Tennis, Athletics, Swimming 
mont girls’ camp. Write Box No 
CAMPING MAGAZINE 


COUNSELORS 


CAMPS WANTED 


SMALL ESTABLISHED CAMP FOR GIRLS 
Interested in immediate purchase or ad- 
ministrative position with prospects of 
buying. Write giving details to Box 461, 
CAMPING MAGAZINE 


OR LEASE—camp in 
Texas, New Mexico, Color- 
Send full description and 
468, CAMPING MAGAZINE 


WANTED TO BUY 
the southwest 
ado preferred 
terms Box No 


CAMPS FOR SALE 


Wisconsin Also 

Beautiful lake 
Reasonable 
No 412. 


BOYS CAMP Northern 
make ideal camp for girls 
160 acres Accommodate 50 
deal with owner Write Box 
CAMPING MAGAZINE 


BOYS’ CAMP IN 


SOUTHERN NEW HAMPSHIRE 


FOR 130 CAMPERS 40 IN STAFF 

$55,000. A bargain ‘(reduced from $75,000) 
600 ft. on crystal clear lake; sandy beach 
steel dock: tennis courts; badminton 
baseball field, etc. Cots, mattresses for 
180. Buildings in excellent condition. Fine 
water supply. 23 acres with 3 additional 
acres traversed by mountain stream. Send 
for illustrated leafiet No 51025 PRE- 
VIEWS, INC., 20 Kilby St., Boston, Mass 


LAKEFRONT 


BEAUTIFULLY situated camp, in north 
central Pennsylvania approximately = 150 
miles from New York and Philadelphia 
Completely equipped for 80 campers and 
staff. Operated 25 years on co-ed basis 
Has separate areas for boys and giris 
could equally well serve boys or giris 
110 acres of rolling hills, wooded areas 
open fields, mountain streams, 25 builld- 
ings, incl'.ding dining, recreation, crafts, 
cabins, wash-houses, all in good condli- 
tion 
State drinking 
boating, trip- 
PRICED. For 
457, CAMP- 


Approved artesian well 
water; excellent swimming, 
ping. VERY REASONABLY 
full information write Box No 


ING MAGAZINE 


POSITIONS 


full time 
open in 
these 


CAREER 
positions open 


for women now 
the country; some of 


MICHIGAN 


year 
many 
are 


Career 

‘round 

parts of 
DETROIT, 
$4000 -$6200 
DALLAS, TEXAS—Executive 
Camp Administrator, salary 
GREAT FALLS, MONTANA-—Executive Di- 
rector and Camp Administrator, $4500 

BEAUMONT, TEXAS~—Executive 
and Camp Administrator, $4500 
LOS ANGELES, CALIFORNIA 
rector, day camp experience 
SAN JOSE, CALIFORNIA—Executive 
rector, Camp Administrator, $5100 


For full 


Camp Coordinator 


Director and 


open 


Directo! 


District Di 
$3700 -$4500 
Di- 


any of the above 

Hull, Personne! 
Inc 16 East 
New York 


information on 
positions write: Zalaine 
Advisor, Camp Fire Girls 
468th Street. New York 17. 
Y.M.C.A. camp in Po 
Pennsylvania. Perma 
nent summer position for right person 
Good Salary. Write to: Earl Armstrong 
Central-Atiantic Y.M.C.A., 45 Bieecker St 
Newark 2, N. J 


CAMP 


cono 


DIRECTOR 
Mountains of 


FINE OPPORTUNITY for experienced Di- 
rector for large, well-established Long Is- 
land Camp. Write: Federated Girl Scouts 
193 Jericho Turnpike, Mineola, N. Y 


POSTTIONS WANTED 


EXPERIENCED, SUCCESSFUL, camp di 
rector, B.A., M.S.W., veteran, married, de- 
sires full or part-time position. References 
Write Box No. 467, CAMPING MAGA- 
ZINE 


CAMP DIRECTOR 
perienced all phases 
tional camping; promotion enroiiment 
hiring, purchasing. Desires position north 
ern camp. 767A Mercer St., SE., Atlanta 
Georgia 


presently employed, ex- 
private or organiza- 


A BETTER POSITION? Too many 
lose out because they don’t KnOoW exactly 
what they are suited for, and don’t make 
an effective presentation of what they 
have to offer the prospective employe! 


WANT 


come in. To help you 
unique 16-page self 
the Personal Progress 
help you see, probably 
ever before, just what 
prospective new Doss 


THAT'S where we 
we've prepared a 
study guide, called 
Evaluator. It will 
more clearly than 
you have that a 
WANTS 

check or money 
Evaluator, and get well 
way to a better position 
and mail to, Galloway 
Piainfield, N. J 


Send just $2.00 (cash 
order) for your 
started on the 

Draw check to, 


Publishing Co., 


BOUND VOLUMES AVAILABLE of Camp- 
ing Magazine. Rare opportunity to com 
plete your files. Small number of library 
bound volumes available for following 
years: 1944-45 1946-47; 1948-49. Two full 
years in each volume. Strongiy bound in 
green buckram, hard covers Name ol! 
publication and years stamped in gold 


need, or all if de- 
strictly limited 

volume f.o.b 
and mail 
Plain 


volume you 
avallabie 
two-year 
Draw check to 
Camping Magazine 


Order any 
sired. Quantity 
Price $15.00 per 
Plainfield, N. J 
with order to, 
field, N. J 
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Index to Camping Magazine Articles 
January - December 


ADMINISTRATION 
A Camp is a Children’s Community, 
lau and George Donaldson, Apr. p 


13 

Camp Appraisal—Today’s Necessity, 
Warren F. Ray, Nov. p. 3. 

How Camps Spend Their Money, 


Elizabeth Frank and Norman P. 
Miller, Mar. p. 27 Apr. p. 51 

Let's Take Stock, Hugh Allen, Dec. p 
4 

Tax Pointers for Directors when Hur 
ricanes Strike, Lawrence M. Fessen- 
den, Apr., p. 35 


AMERICAN CAMPING 

ASSOCIATION 

Suilding Fund Progress Report, Nov 
p. 16 

camp Costs and Fees Studied by ACA 
Section, R. Thomas Davidson and 
Aaron Sacks, May, p. 37. 

Camping is Fun! Lou Handler, Apr. 
p. 49 

Come to Detroit in 

Cornerstone Ceremony at 
Home, Dec. p. 13 


iis 


‘56, June p. 25 
National 


Don't Miss the Convention! Nov. p 
“pn 
Honor Shareholders in ACA National 


Home, Nov. p. 17, Dec. p. 18 

Hows and Whys of ACA 
Changes, Mar. p. 20 

A National Home--All our 
Bassett, June. p. 22 

The Nine Sisters will Greet You, when 
you attend the ACA National Con 
vention, Dec. p. 14. 

Oconomowoc Workshop Stresses Se! 
vice to Members, Marjorie Cooper, 
Jan. p. 22 

Ted Cavins Presents Five 
Association Growth, Apr 


Dues 


Own, Ray 


President 
Aims fo! 
p 24 

Proposed New Dues Structure Pre 
sented, Feb. p. 23. 

Ham 


Years in 


tetiring President Catherine 
mett Reviews Past Two 
ACA History, Apr. p. 24 

What's New in Studies and Research, 
Norman P. Miller, Nov. p. 28 

The 1955 Conventions. Jan 
p. 16 


tegional 


ARTS AND CRAFTS 

Build Something Permanent, 
Farnum, June, p. 20 

Friendship, Fun through Peanut Day, 
Bonita L. Berka, June p. 41. 

Try an Indian Pow Wow, Sylvia E. 
Cassell, June p. 39 

What Kinds of Arts and Crafts Ex 
periences are Worthwhile? Mary 
Meixner, Feb p. 13 


Mary 


BOOKS 

00K Reviews, Jan. p. 9; Feb p. 9: 
Mar. p. 10; Apr. p. 8; May p. 8 
June p. 8; Nov. p. 5; Dec p 

Please. Nov p 


Books are Bound to 


PY 
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BUILDING 


Build Something Permanent, 
Farnum, June p. 20 

Chalet or Tent? Calvin 
Mar. p. 15 


Mary 


Rutstrum 





Dining-Kitchen Areas, Nov. p. 14 

Don’t Wait for Fire to Strike! ‘Lewis 
©. Reimann, Apr. p. 40 

Infirmary Designs, Nov. p. 12 

Main Lodge Designs, Nov. p. 13 


Portrait of a New Camp—1955, Nov 
p 1s 
Recent Trends in Camp Building 


Julian H. Salomon, Nov. p. 9 
Sleeping Units, Nov. p. 10 
Wash House Design, Nov. p. 12 


CAMPCRAFT 
See Woodcraft-—-Campcraft 
CAMPERS 


A Camp is a Children’s Community, 


Lou and George Donaldson, Apr. p 
an 
The Creative Approach to Camp 


Dramatics, Charlotte Perry, Mar. p 
17 


How Camps can help Reduce Racial 
Tensions, Mrs. Frank Duveneck, 
Mar p 40 

Join the “Horizontal Club,” Hermia 


Lechner, June p. 17 
Recipe for Rest Hour, 
Jr., June p. 12 


Frank Kiehne, 


CONSERVATION 


See Nature and Conservation 


DAY CAMPING 

Identify Buses for Young Day Camp 
ers, R. Fox Smith, June p. 14 

Sing along the Way, R. Fox Smith, 
June p. 21 

We Use a 
Day Camp 
p. 18 


Nature Specialist in oul 
Monte Melamed, Ap: 





or 
193. 


FOOD 

The Dietician Looks at a Camp Pos 
tion, Millicent Thompson, Jan. p. 36 

Kat and Run, Beatrice A. Hunt, Jun: 


p. 14 
Food Outlook for 1955, Mary B. Wood 
Apr. p. 53 


Surplus Foods Available to Non-profit 
Camps, Morris B. Ginsburg, Feb. p 
35 

Using Fruits and Vegetables in Camp 
Menus, Alice Easton, Mar. p. 51 

Your Campers’ Nutrition Needs, Dor 
othy M. Proud, Feb. p. 20 

Your Citrus Fruits, Dorothy M. Proud, 
May p. 35 


GENERAL 
Eliminate Lost Articles 
Louis Lester, June ». 12 


, 


Those Mrs. 

Is Family Camping the Answer to Bet 
ter Camping for All? T. R. Alexan 
der, Keb p Lx 


HEALTH AND SAFETY 
Chalet or Tent? 
Ma p. 15 
Don't Wait for Fire to Strike' 
(. Reimann, Apr. p. 40 
Matigue--A Major Health Problem in 
Camps, J. H. Ebbs, Mar. p. 22 
Helpful Hints for a (700d Health Pro 
gram, Feb. p. 43 
Join the “Horizontal 
Lechner, June p. 17 


Calvin RKutstrum, 


Lewis 


Club.” Hermia 


Polio and Your Camp in 1955. Hart EF 
Van Riper, May p. 32 
tecipe for Rest Hour 
Jr., June p. 12 


Frank HKiehne, 


INTERNATIONAL 

International Understanding through 
Song and Dances 

New Slant on Brotherhood in Unique 
Vesper Service, Andrew Katsanis, 
June p. 16 

Our Gates are Open to All. W. J. Me 
Cullough, Dec. p. 10 


June p. 32 


LEADERSHIP 


ARC Announces 1955 Aquatic Schoo 
May p. 18 

Books are Bound to Please. Nov p 
29 

A CIT Program that’s Really Prof: 
sional, dean G. MeMullen, Apr. p. 20 

Counseling Camp Counselors, Edna 


McAfee, Jan. p. 27 
The Counselor and his 
Zu) 
The Dietician Looks at a Camp Po 
Millicent Thompson, Jan. p 


Nceds Jan }) 


Lion, 
3 
Essentials in Counselo: 
erie Colvin, Feb. p. 39 


Training, Val 


Kvery Student a Camper, Jerry Gam 
bill, Jan p ls 


General Principles for all Counselor 


EK. Hilton Chaloner, Jan. p. 19 


“J 





index to 


Hov boffective yout (‘ounselor'’s 
Manual? Charles L. Sewall, Jan. p 
47 

Leadership Training Courses for 1955, 
Apr. p. 44 

Let's Take 


‘ 
¥ 


Hugh Allen, Dec. p 


Stock 

On Being a Good Counselor, Robert 
EK. Link, Feb. p. 44 

Poster Serves for Staff Recruitment, 
Feb Pp 42 

A Short Term CIT Progra! 
Sanford, Jan. p. 4% 

Spiritual Values Begin with Persons 
Clarice M. Bowman, Jan. p. 16 


Madeline 


~ 


NATURE AND CONSERVATION 

Conservation Day in Camp, Barbara 
Klien Joy, June p. 16 

Driftwood Store Supports Worthy 
Project, Barbara Ellen Joy, June p 
lv 

encourage (ampers to Piant Seed 

William Hilleourt, June p. 15 

Barbara 


ings 
Let them Learn by Looking 
Elien Joy, June, p. 13 
Many Values Derived from Caring for 
Pets, Maude Beals Turner, June p 
17 
taccoon Make 
pel, June, p. 15 
To Each hi 
June p. 12 
We use a 
Lay (Camp 
ik 


(jood Pet, C. H. Klip- 


Odis BKB. Hinnant, 


(own 


Nature Specialist in oul 


Monte Melamed, Apr. p 


PARENTS 
A Paine Parent 
Allen, June p. 13 


Weekend 


Hope 


PORTRY 


temembel Lillian 


Rernarde Mat pp 
rROGKAM 


All-4(tamp Obata 
Erdmann, June p. 1s 
Alice Kramer, June 


Charles P 


> 
‘ iv itt 


Awake and Sing 


p. Li 
An Award system that VWorks Wiil 


lam Braverman, Feb. p. 45 


hu la eS Liiin; Permane ni Viary 
Farnum, June p. 20 
i hie (‘rent Approach to (Camp 


Charlotte Perry, Mar. p 


lDramatic 
Ri 


[cat and Run. Beatrice A. Hunt, June 


p. 14 
Folk Fon; ind Story in the Camp 
ttin cen Cartel lar. p. 46 


1955 articles ... 


Friendship, Fun through Peanut Day 
Bonita L. Berka. June p. 41 

How to Develop a Meaningful Work 
Program, Max J. Lorber, May p. 13 

Make your Nature Trail Alluring 
William B. Hall, Feb. p. 24 

Meaningful Sunday Vespers, Oscar E- 
well, June p 21 

The Meditation Period in Camp, Ar- 
thur J. Bronstein, May p. 16 

Music at Camp, Laura Mohrbacher 
Apr. p. 16 

New Slant on 
Vespel 
June p. 16 

The Play’s the Thing, Andrew L. Sim, 
dr., June p. 17 

Revive the Art of Story Telling, Will- 
iam A. Goellner, Feb. p. 15 

Sing along the Way, R. Fox Smith 
June p. 21 

sprinkle your Camp with Fairy Dust 
Mabel Pulliam, June p. 16 

They all Love Riflery, William H. 
Keister, Dec. p. 11 

Try an Indian Pow 
Cassell, June p. 39 
Vhy not try a Camp Water Carnival 
Keb }) 16 


srotherhood in Unique 


Service. Andrew Katsanis, 


Wow, Sylvia E. 


PUBLICATION RELATIONS— 


PROMOTION 

All Year Round Keep in 
your Campers and Counselors, Bet 
tye Breeser, Dec. p. 16 

Camping is Fun Plus! Lou Handler, 
Apr. p. 49 

Does Your Camp Catalog Really Sell 
your Camp? Charles E. Glendening, 
Lec Pp) 26 

A Painiess Parent 
Allen, June p. 13 

Poster Serves for Stafl 
Feb. p. 42 

‘Trigge Bill” 
Camps, Feb. p. 42 


touch with 


Weekend, Hope 


Recruitment 


Speaks fol (*heley 


“PORTS AND GAMES 
Add Interest to Archery 
Uhrhammer, May p. 45 
All-Camp Obstacle Race 
Erdmann, June p. 14 
Going Fishing the Safi 


Gerald Ul 


Charles P. 


Way” June 
}) LS 


Going, Going, Gone! Charles P. Erd 
mann, June p. 14 

Let’s Make it Tennis Everyone! Gloria 
F. Bryant, May p. 27 

iprinkle Your Camp with Fairy Dust 


Mabel Pulliam, June p. 16 





cosmopolitan 





cosmopolitan 


cosmopolitan Big Cit 
Ccsi 


cosmopolitan 





cosmopolitan ive servi 





cosmopolitan . 


cosmopolitan 





samoveolitan 


More Quality 
Camp Prospects For You 


i SucuUurvoan 


Johanna Shedd, Director 
COSMOPOLITAN Camp Dept. 
572 Madison Ave., New York 22, N. Y. Plaza 1-2100 


families throughout the 
bectel tnan AaAverave wealti LOOK Lo 


Camp Directory with confidence 


rons f taste and discrimination 
mn «cur advertisers for qualits and oul 


department for courtes! 


‘ i (),) action when ( j advertise 
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Tee Off with Archery Golf, Dorothy L.. 
Hoza and John Dianiska, June p. 11 

They all Love Riflery, William H 
Keister, Dec. p. 11 

Thunder on the Roof Top 
Altman, June p. 14 


Gene H 


TRIPS 

(‘ool Clear Wate! cj. D. 
» 13 

How to Make your Campcraft Pro 

Blachford Kough, 


Lynch, Jun 


s 
gram KEcective 


WATERFRONT 

Add to your Waterfront Program with 
Surfboards, Roland J. George, Ap: 
—) L5 

ARC Announces 1955 Aauatic Schools, 
May p 1s 

King Neptune (Comes to Camp, Roth 
Holtz, Jun: 

Shaking-out in Aluminum 
Marion A. Sanborn, June p. 34 

Why not tr 
Feb p 16 

%) Waterfront Program Ideas, Edward 
J. Slezak, June p. 18 


p. 20 


(Canoe, 


a Camp Water Carnival 


WOODCRAFT-CAMPCRAFT 

Are your Counselors Afraid of Cook 

Douglas Salisbury, May p. 14 

Cool Cleat Water. c. DD. Lynch, June 
p. 138 

How to WViake Vou! 


outs”? 


Campcraft Pro- 


gram Effective Blachford Kough, 
Mar. p. 19 
Make your Nature Trail Alluring 


William B. Hall, Feb. p. 24 


STATEMENT REQUIRED BY THE ACT 
OF AUGUST 24, 1912, AS AMENDED 


BY THE ACTS oO} MARCH $, 1933. 
AND JULY ; i946 (Title 39. United 
States Code Section 233) SHOWING 


THE OWNERSHIP, MANAGEMENT. AND 
CIRCULATION OF CAMPING MAGA- 
ZINE, published monthly, November 
through June, except semi-monthly in 
March at Plainfield New Jersey, for 
October 1. 1955 


| 


i hie names and addresses of the pup 


iisner editor managin editor, and busi 
Ness Inahavers are Publisher and Editor 
Howard P. Galloway‘ 705 Park Avenue 


Piainfield N J 
Krumpe 


Manavings 
‘O5 Park Avenue 


Editor Jean 
I iainnhield N J 


and iusiness Manager, Howard FP. Gallo 
Wa ‘OS Park Avenue Plainfield, N. J 

2 rhe owner i American Camping 
Assn Ine Bradford Wood: Martinsville 


ind A, thi l a non-profi corporation 
Lnere are no stockholders. Officers of the 
Association are President Theodore Cav 
in 1221 Griffith Rd Lake Forest 1] 


Vice-president, Fred V. Rogers, 3940 491. 


St Minneapol) Minn Vice-president 
Ray E sassett, 2508 N. Stowell Ave Mil 
waukes W ise pecretary jonn sane hart 
City Hail Kansa Cit Mo lreasure! 
Leslie Lyon, 7415 Carleton Ave University 
City Mo 
3 rhe known bondholders, morteavcee: 
| and otner ecurit holder: ownin oI 
hoidin l percent or more of total amount 
oO! pond: morteare Ol othe! ecuriti« 
are NONE 
4. Paragraphs - and 3 include inh Caset 
where the stocKnnoider ol ecurityvy noice 
appears upon thi NOOKS OF tne Ompan 
as trustee or in any other fiduciary rela 
tion, the name of the person or corpora- 
tion ior whom such trustee is acting: also 
tri statement im the two paragraph 
mow the ainhant’s full Knowledge and be 
lief as to the circumstance and condi 
tion under which stockholders and se 


curity holders who do not appear upon 


the books of the company as trustee: 
noid tock and securities in a capacity 
other than that of a bona fide owner! 


HOWARD P. GALLOWAY 
Editor and Publisher 
; rn to and subscribed before me thi 
26th day of September, 1955 
ELIZABETH J. HANSEN 
Notary Publte 


My commission expires April 2, 1956) 
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spring-fed water 
ieee doesnt mean safe water 
> .....Chlorinated water does 
G ye ie Protect your camp investment 
f ‘ Z by protecting your camp’s water 





No matter how clear and clean water looks .. . if 
it's not chlorinated it’s fair game at any time for disease- 
bearing bacteria. 


























Chlorination of your drinking supply and your 


























swimming pool — with Wallace & Tiernan proven equip- 
| | ‘ ment — ensures water safety ... is approved by health 

| authorities everywhere. 
Dependable W &T chlorination equipment. . . 
/ . backed by our nationwide service organization and 40 years 
: of experience . . . serves thousands of camps throughout the 

| country. 
mote 

) - f Write today for information on how it can serve YOU. 
©) WALLACE & TIERNAN INCORPORATED 
ye 25 MAIN STREET, BELLEVILLE 9, N.J. 












Member ACA 






LET US PAY THE 
MEDICAL BILLS FOR 
YOUR CAMPERS! 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 EAST BERRY STREET FORT WAYNE 2, INDIANA 
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CAMP-GUARD Insurance embraces all camp sponsored 
activities—gives campers medical expense benefits for each 
accident and each sickness. Also provides POLIO 
BENEFITS and lump-sum cash payment for accidental 
loss of life, limbs or sight. 


Organizational, Church and Private Camps prefer 
CAMP-GUARD because it is broad medical expense protection 
at low cost group rates for both campers and staff members. 


Your summer camp will look better to everyone, including 
the campers’ parents—when you put CAMP-GUARD into 
the picture. 


Your insurance neighbor — local agent or broker - 
will help you select the CAMP-GUARD Plan best for 
your camp. And, because it’s Continental, he will 
provide PERSONALIZED SERVICE. 


member of American Camping Association 





r - For your FREE SUBSCRIPTION to CAMP DIRECTOR'S 
(Continental DIGEST, write our Summer Camp Dept. today. 


CASUALTY. COMPANY 310 South Michigan Avenue, Chicago 4, Illinois 
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